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a business enterprise. The Government of India has defined women entrepreneurs as —g
and controlled by women having a minimum financial interest of 51 per centofthe capita
51 per cent of the employment generated in the enterprise to women || . Women entreprenenrs g, ga
business due to pushand pull factors which encourage women to have an independent Occupation gy, s
on their on legs. A sense towards independent decision-making on their life and career is the mg
factor behind this urge. Saddled with household chores and domestic responsibilities women Want t()g 5
independence. Under the influence of these factors the women entreprencurs choose a profession as ;
challenge and as an urge to do some thing new. Such a sitation is described as pull factors :
factors women engaged in business activities due to family compulsion and the responsibilit
them.

enterprige 0
land 8iving éﬂqs
ttvatibrl_a & |

ifF

' a
- While i push’

Y is thrustupdn;

OBJECTIVES OFTHE STUDY

€ Toevaluatethe factors responsibie for encouraging women to become entreprencurs

® To study the policics, programmes, institutional networks and the involvement of support agencies

N promoting women's enirepreneurship. E

;

REASONSFORWOMEN BECOMING ENTREPR ENEURS 1
. . . . . . hl

The glass ceilings arc shatlered and women are foundindulged in every line of business. The entryof |
women into business in India is traced out as an extension of their kitchen uctivitics. mamly 3P's, Pickle,

Powder and Pappad. But with the spread of education and passage o time wonien started shi fling from 3Ps
to modern 3E's i.c., Encrgy, Electronics and Engmeering. Skili, knowledge and adaptability in business are
the main reasons for women to emerge into

business ventures. Women Entrepreneur 'is a person who accepts challenging rol
needs and become cconomically independent. A strong desire to do something positive is an inbuilt guality
of entrepreneurial wonien, who s canable of contributing values in both family and social life. With the
advent ofmedia, women are aware of their own traits, rights

¢ 10 meet her personal

and also the work situations. The challengesand
opportunities provided to the wonien of di gital era are growing rapidly that the Job seckers are mirping into
Job ereators. Many women start a business due to some raumatic ey eni. such s

Hvoree, diserimination due
fo pregnancy or the corporate glass ceiling, the health of a family mieniber. or coenoiic reasons such as 4
layoft. But a new lent pool of womean entreprencurs is torming roday. us inore women opt to leave
cocporate world 1o chart their own destinies. They are Nourishing as designers. interior decorators.

exporters, publishers, parment manufacturers and stif exploring new avenues of ceonomic participation.
REASONSFORSLOW PROGRESS OF WOMEN ENTREPRENEURS ININDIA
The problems and constraints experienced by women entrepr

cneurs have resulted in restricting the
expansion of women entreprencursh ip. Them

ajor barriers encounitered by wunien entreprencurs are:
The greatest deterrent to women entrepreneurs 1s that they arc swomen. A kind of patnarchal- male
dominant social order is the building block to them in their w
members think it a big risk financing the ventures run by women

ay lowards business success. Male

DEPARTMENT OF COMMERCE DR. BABASAHEB AMBEDKAR MARATHWADA UNNERSITY,.}\URANGABAD (M.S.} INDIA
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. @ Male chauvinism is stil] prevalent in many parts of the country yet. Women are looked Upon as —zp]4
i 1.€. weak in al reéspects. In a male dominated society,

women are not treated equal to men that acy a5
barrierto woman's entry into business.

@ [ack of self-confidence, will- \

ntrepreneurship is ope

hich restrains them to prosper und
achieve success in the field of entrep

| @ Indian women give more er
balance between business a

reneurship

phasis to family ties and relationships. Married women have to make a fine

nd family. The business success also depends on the support the family
vin the business process and management,

® The educational leve] and family background of husbands

field of enterprise.
e Many women take the training by
entreprencurial bent of mind. Wom
account ofaptitude through the (e

® Lack of awareness abowt the financiaj assistance i the form of

also influences women participation in the

attending the Entreprencar
cnwho are imparted traing
SIS, Interviews, ete.

al Development programme without an
¢ by various institutes must be verified on

meentives, foans, schemes ete. by the
mstitutions in the finuncial secior. 8o the sincere efforts take
i

N 1owards women entreprencurs imay no
i reachtheen trepreneunrs in rural

and backward areas.
Apart from the above dj scusse

d probiems there mav occur other se
fomen entrepreneurs

as improper infrasiructural tacilities, high cost ol
ciety towards the women modern business outlook, low needs of enterprise. Women also tend 1o start
tusiness about ten years later than men. on average. Motherhood. Tack of management experience, and
as ali been cited as reasons for defayed entry into cntreprencurtal carcers.

ries of serious problems ficed by
roduction, attitude of people of

TR

35

S[J'GG:'ESTIONS FORTHE WOMEN ENTREPRENELRS
bighy cfforts from all areas ape required in the dey clopmem of women entreprencurs and their grearer
Participation in (he cnrirepreneuiial acnvigjes, I'-,'nn'cp_*:mnwr:;l'|ip basically implies be

one's Tite and activities and women enirepreneurs need (0 be given confidence

g in control of

- ndependence, and
Mobility (o come out of their paradoxes. The tollowsi

1gmeasures are suggested
0 seize various

opportunities and tace challenges in business,
An Awareness pregramine shoul

10 cmpower the womon

d be conducted on 3 Mass s
; MWareness amongwomen about the various
! All'empts should be ihere 10 o

tffectiy

ale with the intention of creating
areas to conduct business,
xwice the standards of edug

atron of women in general as well making
FINIE. prucical expertence and personality deve
Yimproyise their over-all personality standards,

€ provisions for their g lopment programmes.
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®  Organize training programmes to develop professional competencies in managerial, leageii
marketing, financial, production process, profit planning, maintaining books of accounts ﬂnd :
skills. This will encourage women to undertake business.

®  Skilldevelopment to be done in women's polytechnics and industrial training institutes. Skillg
work in training-cum-production workshops.

® Intemational, National, Local trade fairs, Industrial exhibitions, seminars and conferences sho
organized to help women to facilitate interaction with other women enfrepreneurs.

® Women in business should be offered soft loans & subsides for encouraging them into indyg
activities. The financial institutions should provide more working capital assistance both for St
scale venture and large scale ventures. ;

dre

®  Making provision of micro credit system and enterprise credit system to the women entrepreneyr y -
local level.

®  Attempts by various NGO's and governiment organizations to spread information about policies, Pla 1

and strategies on the development of women in the fieid of industry. trade and commerce. Wop,
entrepreneurs should utilize the various schemes provided by the Government.

®  Selfhelp groups of women entreprencurs 1o mobilize resources and pooling capital funds, in orde: i
help the women in the field of industry, trade and commerce can also play a positive role to solve i
problem.

9]

& Woemen's entreprencurship musi be examined both at the individual level {i.e. the choice o f becomips
sett-employed) and at the firm Ievel (the performance of women owned and managed irms) in order e
fully understand the differences between men’s and women's entreprencurship.

Thus by adopting the following aforesaid measures in Ictter and spirit ihe problems associated with
women can be solved. Entreprencurship is nota bed of toses to women. Women participation in many kinds
of economic activities to complement to their family income, their participation in no way reduces their
family dutics. The task of women has become more tedious and full ofchallenges. Letus ail make effors i
help women rediscover her.

STEPSTAKENBY THE GOVERNMENT

Development ol women has been a policy objective of the eovernment singe independence Lntil ihe
i tive concept of wonten's development was mainly wellare oriented. In 1970s. there was o shilt from
weltare approach to development approach that recognized the mutually reiniore ing natuire ol the process ol
development. The 80s adopted a muli-disciplinary approach with an emphasis on three core arcas of health.
education and employment. Women were given priorities in all the sectors including $ST sector,
Government and nen-government bodies have paid jucreasing altention (o wormen's economic contribution
through self-employment and industrial ventures.

The First Five-Year Plan (1951-36) envisaged a number ol welfare measures for wormen.
Establishment of the Central Secial Welfare Board, organization of MahiladMandals and the Community
Development Programmes were u few steps in this direction.

The Sixth Five-Year Plan (1980-83) saw a definite shifi from welfare to development. It 1'ccognized
Wwomen's lack ofaccess to resources as a critical factor impending their growth.

DEPARTMENT OF COMMERCE DR, BABASAHEB AMBEDKAR MARATHWADA UNIVERSITY., AURANGABAD (M.S.) INDIA
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lan (1985-90) emphasized the need for gendere
as placed upon qualitative

quality and empowermeny,
aspects such as inculcation of confidence,
kills for better employment.

‘Women, especially at the Gross Roofs Level,

Development of women and children through rj ghtshb
At present, the Government of Jndig has over 19 schemes for women Operated by different
departments and ministries. Some of’ these are:
® Prime Ministcr's RojgarYojana( PMRY)
® Entrepreneurial Deve] opmentprogramme (EDPs)
® Women's Development Corperations (WDCs)
® Marketing of Non-Farm Products of Rural Women (MAHIMA)
@ Assistanceto Rura] Women in Non-Farm De
® Working Women's F orum
® IndiraM ahilaYojana
® IndiraMahila Kendra
® Mﬂhil:tSamiriYojan:l

ased approach.

velopment (A RWIND) schemes

®  Micro Credit Scheme
@ RashtrivaMahilaK osh
€ SIDBI's Mahila UdyaniNidhi
® MahilaVikasNidh;
®  SBI'sStree Shakti Scheme
€ NGO'sCredit Schemes
®  RajivGandh; MahiIaVikasPariyojana (RGMVP)
€ Privadarshini Project- A programme for Rural Women Empowenment and Livelihood in M;id
Gangetic Plains'
€ NABARD-KW.g EWA Bank project
¢ Exhibitions for women. under promoiiosiai Package for Miero & Simall enterprises approved by
G undcrnmrkcling support |
The efforts of government and its different agencies are ably supplemented by NGO that are
Playing an cqually important role i facilitating women cmpowerment. Despite concerfed cfforts of
g0vernments and NGOs there are certam gaps. Of course e have come g long way in CMpoOwering
© Women vetthe l‘ururcjmn'iw_\-' 1s diflicultand demanding.
| '((I)INCLUS 10N

“n be said (hay today we are ip

a betier position wherein women participation in the ficld of
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B entrepreneurship is increasing at a considerable rate. Efforts are being taken at the ECONOmy a4 b =

- promise of equality of opportunity in all spheres to the Indian women and laws guaranteed eqq) rigﬂu
ol participation in political process and equal opportunities and rights in educatjon and eiploymey; o
=) enacted. Butunfortunately, the government sponsored development activities have benefiteq only g g

. section of women i.e. the urban middle class women. ' -
R 2. Women sector occupies nearly 45% of the Indian population. At this juncture, effective SLeps are pegg;
3 to provide entrepreneurial awareness, orientation and skill development programs to women, The o}, of st |
! Women entrepreneur in economic development is also being recognized and steps are being taken t'o-' il
| promote womett entreprencurship. Resurgence of entreprencurship is the need of the hour emphasiziy,
=5 on educating women strata of population, spreading awarcness and consciousness AMOongst womey t; 2
5 outshine in the enterprise field, making them realize their strengths, and important position in the SoCiety. ;
el and the great contribution they can make for their industry as well as the entire economy.
wr 3. Women entrepreneurship must be moulded properly with entrepreneurial traits and skills to meet e
— changes in trends, challenges global markets and also be competent enough 1o sustain and strive gy
i excellence in the entreprencurial arena. [P every citizen works with such an attitude towards TESpecting
P | the important position occupied by women in society and understanding their vital rolc in the mO(icz_:
- business ficld toc, then very soon we can pre-cstimate our chances of out heating our own conservai .
- and ngidthoughr process which is the biggest barrier in our country's development process, . ‘
v 4 We always viewed that a smart woman can pick up a job any day, but it she becomes an cntrEprencur she
- cant provide a livelihood 10 10 more women at least.!! Highly educated. technically sound and
e professionally qualiticd women should be cncouraged for managing their own business. rather the
=) dependent en wage employnient outlets. The unexplored 1alents of young women can be identified.
e trained and used for various types of industries to increase the productivity in the industrial sector. i
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Abstract :
With the initiation of globalization, developing countries, particularly those
in Asia, have been witnessing a immense surge of FDI inflows during the past two

decades. Even though India has been a latecomer to the FDI scene compared 1o "i ;: 1 .
other East Asian countries, its considerable market potential and a liberalized policy t "I' i

regime has sustained its attraction as a favourable destination for foreign investors. gl
This research paper aims to examine the impact of FDI on the Indian economy, par- 80
ticularly afier two decades of economic reforms, and analyzes the challenges o posi-
tion itself favourably in the global competition for FDI. The paper provides the major & B
policy implications from this analysis, besides drawing attention on the complexities | I
in interpreting FDI data in India. el |

Objectives of the Study:
1. To study the trends and pattern of flow of FDI.
2. To evaluate the impact of FDI on the Indian economy.’ o

Introduction :

When a firm controls (or have a strong say in) another firm located abroad, |
e.g. by owing more than 10% of its equity, the former is said “parent enterprise” (or 4
“Investor”) and the latter “foreign affiliate”. For a country, attracting an inflow of L J
FDI strengthen the connection to world trade networks and finance its development -
path. However, unilateral substantial FDI to a country can make it dependent on the ' :
external pressure that foreign owners might exert on it. Foreign investment plays a o
significant role in development of Indian economy. Many countries provide many
incentives for attracting the foreign direct investment (FDI). Need of FDI depends on =
saving and investment rate in any country. Foreign Direct investment acts as a bridge
to fulfill the gap between investment and saving. In the process of economic develop- .
ment foreign capital helps to cover the domestic saving constraint and provide access t
to the superior technology that promotes efficiency and productivity of the existing e 1
production capacity and generate new production opportunity. X

Review of The Literature: -

Agarwal and Khan conducted the study on “Impact of FDI on GDP: A o
Comparative Study of China and India”, the study found that 1% increase in FDI e I _
would result in 0.07%increase in GDP of China and 0.02% increase in GDP of India. T
We also found that China’s growth is more affected by FDI, than India’s growth A i

Kumar and Karthika faund ot in their study on “Sectoral Performance i
through Inflows of Foreign Direct Investment {FDI)”, that Foreign Direct Investment : [

has a major role to play in the economic development of the host country. Most of the i
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: _untries have been making use of foreign investment and foreign technology to ac-
’ jerate the place of their economic growth. FDI ensures a huge amount of domestic
‘ ital, production level and employment opportunities in the developing countries,
ch a major step towards the economic growth of the country.
i Balasubramanyam and Sapsford stated in their article “Does India need a lot
.',. ore FDI” compared the levels of FDI inflows in India and China, and found that
DI in India is one tenth of that of china. The paper also concluded that India may not
require increased FDI because of the structure and composition of India’s manufac-
Lring. service sectors and her endowments of human capital and the country is in a
sition to unbundle the FDI package effectively and rely on sources other than FDI
3 for its capital requirements
Bajpai and Jeffrey stated attempted the paper on “Foreign Direct Investment
in India: Issues and Problems”, to identify the issues and problems associated with
0N [ndia’s current FDI regimes, and also the other associated factors responsible for
estors. [ndia’s unattractiveness as an investment location, Despite India offering a large do-
mestic market, rule of law, low labour costs, and a well working democracy, her per-
formance in attracting FDI flows have been far from satisfactory.

o

" Foreign direct investment in India:
' FDI and Economic Growth :
The historical background of FDI in India can be traced back with the estab-
" lishment of East India Company of Britain. British capital came to India during the
" colonial era of Britain in India. After Second World War, Japanese companies entered
Indian market and enhanced their trade with India, yet UK. remained the most domi-
nant investor in India. Further, after Independence issues relating to foreign capital,
~ operations of MNCs, gained attention of the policy makers. Keeping in mind the
" national interests the policy makers designed the FDI policy which aims FDI as a me-
~ dium for acquiring advanced technology and to mobilize foreign exchange resources.
With time and as per economic and political regimes there have been changes in the
FDI policy too. The industrial policy of 1965, allowed MNC:s to venture through tech-
nical collaboration in India. Therefore, the govemnment adopted a liberal attitude by
allowing more frequent equity.
| o In the critical face of Indian economy the government of India with the help
ndscis ~ of World Bank and IMF introduced the macro-economic stabilization and structural
. adjustment program. As a result of these reforms India open its door to FDI inflows
L - and adopted a more liberal foreign policy in order to restore the confidence of for-
 cign investors. Further, under the new foreign investment policy Government of India
(isting Constituted FIPB (Foreign Investment Promotion Board) whose main function was to
' Invite and facilitate foreign investment
Starting from a baseline of less than USD 1 billion in 1990, a recent UNCTAD
|Z RN ~ survey projected India as the second most important FDI destination (after China) for
OP: A - transnatjonal corporations during 2010-2012. As per the data, the sectors which at-
n FDL ~ tracted higher inflows were services, telecommunication, construction activities and
India. = - Computer software and hardware. Mauritius, Singapore, the US and the UK were

h 8 among the leading sources of FDI to the country.

mance e According to GYANPRATHA — ACCMAN (Journal of Management, Volume
sunent N ) [ssue 1, 2013) FDI for 2009 10 at US$ 25.88 billion was lower by five per cent from
ofthe = ) USS$ 27.33 billion in the previous fiscal. Foreign direct investment in August dipped

——
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o —
by about 60 per cent to approx. US$ 34 billion, the lowest in 2010 fiscal, indyg
department data released showed. In the first two months of 2010-11 fiscal. FDI in.
flow into India was at an all-time high of $7.78 billion up 77%from $4.4 billion dur-
ing the corresponding period in the previous year. In 2013, the government relaxed
FDI norms in several sectors, including telecom, defense, PSU oil refineries, power
exchanges and stock exchanges, among others. In retail, UK-based Tesco submitteq
its application to initially invest US$ 110 million to start a supermarket chain in ¢cg-
laboration with Tata Group’s Trent. In civil aviation, Malaysia-based Air Asia and
Singapore Airlines teamed up with Tata Group to launch two new airline services.
Also, Abu Dhabi-based Etihad picked up a 24 per cent stake in Jet Airways that was
worth over Rs 2, 000 crore (US$ 319.39 million).

India has received total foreign investment of US$ 306.88 billion since 2000
with 94 per cent of the amount coming during the last nine years.

In the period 1999-2004, India received US$ 19.52 biilion of foreign invest.
thent. In the period 2004—09, foreign investment in the country touched US$ 114.55
billion, further increasing to US$ 172.82 billion between 2009—September, 2013.

During FY 2012-13, India attracted FDI worth US$ 22.42 billion. Tourism,
pharmaceuticals, services, chemicals and construction were among the biggest ben-
eficiaries. The January—-November period in 2013 witnessed mergers and acquisitions
deals worth US $ 26.76 billion in India, according to a survey by tax advisory firm
Grant Thornton.

Recent Developments :

New Zealand is looking to establish an office in Mumbai to broaden its educa-
tion footprint in India. It plans to set up an education promotion and market develop-
ment role within the New Zealand Consulate General, Mumbai. There was an increase
of more than 10 per cent in student visas issued to Indian nationals in 2013, making
India among the fastest growing student markets for New Zealand. Korean South-East
Power Company (KOSEP), part of South Korean state-owned power generator Korea
Electric Power Corporation, has signed an initial agreement with Jinbhuvish Group,
Mumbai, for technical support for its Rs 3, 450-crore (US$ 549.31 million) project in
Maharashtra. The 600 megawatt (mw) power plant, which will be set up in Yavatmal
district, is expected to be commissioned in 2016.

India and UAE have agreed to promote collaboration in renewable energy, fo-
cusing in the areas of wind power and solar energy. A Memorandum of Understanding

(MoU) was signed by Dr Farooq Abdullah, Minister of New and Renewable Energy:

of India and Dr Sultan Ahmed Al Jaber, Minister of State of UAE in Abu Dhabi on
January 18, 2014.

Luxury watch brand Jaeger-LeCoultre from Switzerland has filed for a 100
per cent single brand application to enter the Indian retail market. It thus became the
first luxury company to apply for FDI through this route. Geneva-based Richemont
SA that owns the luxury brand filed the application with the Department of Induslr'l_al
Policy and Promotion (DIPP). France’s Lactalis, the biggest dairy products group 12
the world, will most likely buy out Hyderabad-based Tirumala Milk Products for Us
$275-300 million. Lactalis has a yearly turnover of about US $21 billion. Tirumalaha
a turnover of Rs 1, 424 crore (US$ 226.71 million) for FY 2012—13. The Hyderabﬂd'
based company, which was founded in 1998, makes dairy products such as sweets:
flavoured milk, curd, ice-cream, etc.
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ot policy initiatives :

B e Ministry of Home Affairs has finally given the approval to the proposal of
”__- g FDLin railways. The Cabinet Committee on Economic Affairs (CCEA) is
'-"téd to consider the proposal. Foreign investors can invest only in construction
’fﬁ;aimeﬂance of railway projects, and not in operations.

=" ndia’s Prime Minister Mr Manmohan Singh has sought increased Japanese
ment in the country. The two countries are already looking at the possibility of
{ cooperation in areas such as manufacturing and research and development in
ctronic industry and energy efficient and energy saving technologies. “I believe
is enormous untapped potential in our business ties, “ Mr Singh said following
ual summit level meeting between Japan and India. The presence of Japanese
- panics in India increased by 16 per cent in 2013.

" The Andhra Pradesh State Investment Promotion Board has given the approval
- six major investment proposals that will have a total investment of Rs 6, 500 crore
11c¢ 1.03 billion). The proposals include those by multinational companies such as
Co, Cadbury, Colgate, Johnson & Johnson, Gerdau Steels and ITC. PepsiCo’s
ill be the largest beverages plant in India with an investment of Rs 1, 200 crore
US$ 191.06 million). Similarly, Cadbury is establishing its facility in Sri City with an
investment of Rs 2, 500 crore (US$ 398.07 million).

" In an effort to improve capital flows into the country, the Indian government
lowed 100 per cent FDI under automatic route in storage and warehousing,
| includes warehousing of agriculture products with refrigeration. The govern-
ment has also set up National Centre for Cold Chain Development (NCCD) which
yill look at standards and protocols for cold chain infrastructure.

' Based on the recommendations of Foreign Investment Promotion Board (FIPB)
made on December 30, 2013, the Indian government has agreed to five FDI proposals
ounting to Rs 1133.41 crore (US$ 180.16 million) approximately. On November
13, 2013, it had approved 12 proposals of FDI amounting to Rs 821.63 crore (US$
130.73 miltion) approximately. The FIPB has also approved Swedish clothing major
Hennes & Mauritz (H&M) AB’s proposal to open 50 stores across India. The invest-
mient will be around Rs 720 crore (US$ 114.61 million).

I

E _aluation of FDI and GDP in India during (2000-2001 to 2611-2012)
he following table depicts the picture of FDI inflow and its impact on GDP.

 FDIinflow, |  FDI Growth | GDP | Growth | FDlasa
| GDPand | Inflow (in rate rate of | percentage
| FDI/GDP rupees of FDI GDP (%) of

"  ratio in crore) inflow (%) GDP

| India (2000-

= Ot

| 2011-2012)

: Years

f 2000-2001 12645 22.63602 | 1864301 | 4.35348 | 0.67827
£.2001-2002 19361 53.1119 | 1972606 | 5.809416 | 0.9814%94
_ 2002-2003 14932 -22.8759 | 2048286 | 3.836549 0.729
- 2003-2004 12117 -18.8521 | 2222758 | 8.517951 | 0.545134
L_2004-2005 17138 41.43765 | 2388768 | 7.468649 | 0.717441
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2005-2006 24613 43.61652 | 3254216 36.22989 | 0.756342
2006-2007 70630 186.9622 | 3566011 9.581263 | 1.980644
2007-2008 98664 39.69135 | 3898958 9.336679 | 2.530522
2008-2009 122919 24.58343 | 4162509 6.759524 | 2.953003
2009-2010 123378 0.373417 | 4493743 7.759556 | 2.745551 |

2010-2011 88502 -28.2676
2011-2012 173947 96.5458
Total 577002 42598695

The above table shows the FDI inflow and GDP in India from the year 2000-
2001 to 2011-2012 (post-liberalization period). The table states that India had showed
a large amount of FDI inflow. It showed that FDI inflow has been increased by more
than 210 times during the study period because the FDI Inflow has been increased
from

Rs. 12645 crore in 2000-2001 to Rs. 173947 crore in 20011-2012. Due to
technological up gradation, access to global managerial skills and practices, optimal
utilization of human and natural resources, making Indian industry internationally
competitive, opening up export markets, providing backward forward linkages and
access to international quality goods and services the Indian Government has used
many steps to attract more FDI. The highest amount of FDI was received in the year
2011-2012, amounting to Rs. 17394 7crore. The highest growth rate of FDI inflow is
in the year 2006-07 i.e., 186.9622 percent. The table also shows that FDI as a percent-
age of GDP was less than one until 2005-06 after then it is increasing year after year.

Future Outlook :

India is estimated to require around US$ 1 trillion during the 12th Five-Year
Plan period (2012-17), to fund infrastructure in sectors such as roads, airports and
ports. The government is in the process of liberalising FDI norms in construction ac-
tivities and railways, which could bring in investments to meet the target. The govern-
ment is also relaxing FDI norms in other sectors for foreign investors to invest. FDI in
multi-brand retail has been allowed up to 51 per cent. The minimum requirement for
the FDI is US$ 100 million, of which at least 50 per cent must be invested in ‘back-
end mirastructure’ within three years following the initiation of the FDI. FDI limit in
single-brand retail has been increased to 100 per cent; 49 per cent will be under the
automatic route and the rest through the FIPB route.

Conclusion :

India’s Foreign Direct Investment (FDI) policy has been gradually liberalised
to make the market more investor friendly. The results have been encouraging. These
days, the country is consistently ranked among the top three global investment desti-
nations by all international bodies, including the World Bank, according to a United
Nations (UN) report.

For Indian economy which has tremendous potential, FDI has had a positive
impact. FDI inflow supplements domestic capital, as well as technology and skills of
existing companies. It also helps to establish new companies. All of these contribute
to economic growth of the Indian Economy.
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- current Challenges and Improvement Areas :

: India is definitely a lucrative place for FDI, but there are certainly some chal-
. [enges and areas for improvement still present. Until, these areas are honed to perfec-
' jon, India will not become the number one place for FDIL

India is focusing on maximizing political and social stability along with a regu-

jatory environment. In spite of the obvious advantages of FDIs, there are quite a few
 challenges facing larger FDIs in India, such as:
' Resource challenge: India is known to have huge amounts of resources. There
is manpower and significant availability of fixed and working capital. At the same
' {ime, there are some underexploited or unexploited resources. The resources are well
~ gvailable in the rural as well as the urban areas. The focus is to increase infrastructure
10 years down the line, for which the requirement will be an amount of about US$ 150
‘pillion. This is the first step to overcome challenges facing larger FDI.

Equity challenge: India is definitely developing in a much faster pace now than
~ pefore but in spite of that it can be identified that developments have taken place un-
evenly. This means that while the more urban areas have been tapped, the poorer sec-
tions are inadequately exploited. To get the complete picture of growth, it is essential
1o make sure that the rural section has more or less the same amount of development
. asthe urbanized ones. Thus, fostering social equality and at the same time, a balanced
~ economic growth.

Political Challenge: The support of the political structure has to be there to-
wards the investing countries abroad. This can be worked out when foreign investors
.~ put forward their persuasion for increasing FDI capital in various sectors like banking,
~ and insurance. So, there has to be a common ground between the Parliament and the
- Foreign countries investing in India. This would increase the reforms in the FDI area
- of the country.
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[1] BasuP,, Nayak N.C, Archana (2007): “Foreign Direct Investment in India:Emerging
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E-Governance and
Change Management

- Dr. B. N. Mutkule
H.O.D., Dept of Commerce, Arts,
Commerce & Science College Ashti, Dist. Beed

Abstract - Any e-Governance project will bring tremendous change, in terms of
processes, people, departmental structures and use of technologies. The changes to be
broughtin by e-Governance, the expected responses and the suggested measures have to
be clearly identified and accordingly handled with utmost care in the whole process.
Achieving successful change management with e-government requires one to use both
individual and departmental change management approaches - the same way one would
use both of these disciplines to manage the change associated with other new processes,
systems, technologies orjob roles.

Introduction

E-Governance is the application of information and communication technologies in the
processes of Government interaction with citizens and business as well asin government's
internal operations. The objective is to ensure the highest standard of services to the
citizens by providing instant access to information, and interfaces for communicating with
the various government functionaries. The stakeholders in e-Governance are the
Government, Investors, Employees, Vendors and Intermediaries, and Citizens.

Various environment variables exert an impact upon e- Governance. e-Governance also
includes the aspects of internal working which covers application of ITto increase efficiency
and effectiveness of internal functions and internal communications and internetworking.
Internal aspects cover the overall transformation of government hierarchy to adapt to the
new requirements and expectations of efficient and improved services, simplification and
rationalization in the business process to better serve the stake-holders in a transparent
and cost-effective way.
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In spite of the world-wide diffusion of e-government initiatives, getting the claimed benefits
E? of e-Governance has not been easy for various technological as well as organizational
|

reasons in both developed and developing countries.
i E-Governance issues

There are hindrances in implementation of e-Governance projects: paucity of funds,
infrastructural issues, inadequate manpower, citizen readiness, data backlog, legal
| framework readiness, maintenance, étc. Several pro-active steps need to be taken by
il governments to address the operational, economic, personnel, planning and
| implementation issues, which are the bottlenecks to effective implementation of
I e-Governance projects. Modern technologies demand a new way of thinking about service
! and business process design, new ways of working, the development of new skills, the
i application of traditional skills more effectively and a more flexible approach to working
| patterns and practices. Structural inertia (built-in mechanisms) is a big hindrance to any
change process. Another impediment is people's resistance to any change. It becomes
essential to design such employee-oriented Human Resource policies as would enable the
department to prepare employees for change and also help them absorb the changed
systems. There are cultural barriers - values, beliefs, mindset, practices and customs of
people - which pose the biggest challenge in installing a new system. Cultural barriers exist
atthe level of employees, officers and politicians. The need is to create a rich and adaptable
culture that encourages values such as team work, empowerment, trust, and sharing which
is opposed to closed, rigid and mechanistic bureaucratic structure of the government
departments. The shift from being an 'department’ to becoming 'e-department’ affects
department structure and management styles as it results into re-distribution of power and
control. It also changes the orientation of the department. Keeping the above requirements
in view, key issues that need to be addressed in the context of personnel include:
« Doing analysis to redefine responsibilities and other dimensions of jobs affected by
the change
* Redesigning the recruitment and selection process in view of the changing
manpower needs ‘
« The identification of competencies of technological environment to enable all
employees to operate effectively in a fully electronic working environment
« Developing a performance management program that would incorporate changes
injob
responsibilities and requirementé and which is development oriented.
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. Educating employees about their new responsibilities and obligations
« Evolving an environment that would encourage and reinforce any positive
behaviour
exhibited by employees
. Focus on better coordination of efforts between various government agencies as it
will
effect program effectiveness and efficiency
. In addition, effective implementation necessitates changes in decision making
processes
involving faster decision mechanisms, changes in department structure making it flatter
and higher delegation of authority.

Change Management
Departments introduce change, those changes impact how individuals do their work, and
the degree to which individuals adopt the changes to their work determines the success of
the departmental effort. Change management is the processes and tools for encouraging
individuals to make successful personat changes. Prosci's formal definition of Change
Managementis:
»  The application of a set of tools, processes, skills and principles for managing the
people '
side of change to achieve the desired outcomes ofa change project or initiative
Two other working definitions are:
. The art and science of encouraging individuals to adopt a change to their work
resulting
from an departmental effort (i.e. a ‘change’)
« A system used to anticipate, activate and accelerate people's engagement in a
changing
environment aimed at a particular objective
Change Management focuses on the people side - the human element - of bringing
that change to life within the department. 1t is applied to projects because changes impact
how people do work, and success comes from people making those necessary changes.

Need for Change Management
Any e-Governance project will bring in tremendous change, interms of processes, people,

| 119
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departmental structures and uge
Goverhance, the expecied respo
identified and accordingly handie

of technologies. The changes to be brought in by e-
nses and the suggested measures have to he clearty
d with utmost care in the whole process. These changes
he system Change Management is the 'people side' of

projects. The main drivers for applying Change Management in any e-Governance project

arefo:

Increase probability of projectsuccess

Manage employee willingness or resistance tochange
Build change competency into department

Achieving successfu change management with e-government requires one to use
both

systems,
technologies orjob rofes.

The major obstacle to success
resistance and the ineffective ma
the Proscj

for change projects is employee or stakeholders
nagementof the people side of change. The key finding of

. When asked what they would do dj
resourcesto Change Management.

. The prime reason for employee resistance is lack of awareness about the change, (

When to start Change Ma nagement initiatives?
120
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One of the most common starting points for applying Change Management is seen to be
after the project has been conceptualized, designed and implementation has begun.
Change management is often initiated after the project implementation has started. This
initiative again is mostly not taken with a holistic understanding of Change Management,
and is taken as a reactive measure rather than pro-active measure. Itis most effective to
address the Change Management issues at a high level during the project feasibility and
conceptualization study. The Change Management process activities should be included
as part of the project plan. It should be developed by an in-house team having the required
level of competency, and recommended to be facilitated by an external consultantteam.

Change Management - Framework and Model

No two projects have similar changes. Therefore, following a recipe for Change
Management is not useful. Changes can fail even when a standard Change Management
process, which succeeded in one project, is followed in another However, itis important to
understand the basic structure for Change Management in a systematic way, using a
framework that helps to construct an approach that will succeed in a particular initiative, A
Change Management £ ramework is a structured process and set of tools for managing the
people side of change in any e-government project. It may be mentioned here that a
Change Management Framework is not:

. Arigid set of instructions

. Acomplete set of training materials

. Asubstitute for hands-on experience

. Adetailed guide to Change Management issues and procedures

ADKAR - Amodel for Change Management

Effective management of the people dimension of change requires managing five key
goals thatform the basis of the ADKAR model:

Awareness of the need to change

Desire to participate and Support the change

Knowledge of how to change (and what the change looks like)
Ability to implement the changeona day-to-day basis

Reinforcementto keep the change in place
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ADKAR is a goal-oriented Change Management Model that allows Change Management
teams to focus their activities on specific business results. The ADKAR model for individual
Change Management was developed by Prosci with input from more than 1000
organizations from 59 countries. The mode! was initially used as a tool for determining if
Change Management activities like communications and training were having the desired
results during departmental change. The model has its origins in aligning traditional
Change Management activities to a giveh result or goal. The ADKAR model can be used to:

. Diagnose employee resistance to change

. Help employees transition through the change process

. Create a successful action plan for personal and professional advancement during
change

. Develop a Change Management Plan for the employees

The ADKAR Model has the ability to identify why changes are not working and help project
managers take the necessary steps to make the change successful. The project managers
are able to break down the change into parts, understand where the change is failing and
address thatimpact point.

The ADKAR Model works on the premises that change is a two dimensional process viz.
Business dimension of change and People dimension of change. Successful change
happens when both dimensions of change occur simultaneously.

Business dimension of change: The business dimension of change includes the typical

project elements: =

. Business need or opportunity is identified.

. Project is defined (scope and objectives).

. Business solution is designed (new processes, systems and departmental
structure).

. New processes and systems are developed.

. Solution is implemented into the department.

People dimensions of change: Research shows that problems with the people dimension
of change are the most commonly cited reason for project failures.
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The design of the Change Management strategy is done in 3 phases:

Phase 1 is an 'asis' study to understand the current readiness for change of the
departments and to identify the key issues;

Phase 2 is developing the Change Management strategy around the BPR exercise and

Phase 3 is designing specific interventions for managing change and Capacity Building
initiativefor effective implementation of the e-Governance project.

The re-defined processes, post Business Process Re-engineering, would have several
change implications - process and procedural, technical and technological, people and
departmental. To effectively manage such changes, 3 key interventions have been
suggested: Training, Communication and Creating an Incentives and Rewards
Scheme.

Under Training, the following methods have been suggested: computer, on the job, self
learning

and checklist. Similarly, an effective communication strategy has been suggested using
print, electronic and face to face mediums to allay the common concerns of employees and
provide reassurance that change is beneficial. As the messaging to Senior Management
and other employees would be different, separate change communication plans have been
suggested. It is also suggested that a specialized agency be engaged to conceptualize,
design and develop an integrated communications plan, across the department. Incentives
and rewards can be used as an effective means of increasing motivation and engaging
employees in the change process.

Hence, rewards have been suggested under categories like early adaptors, noteworthy
performance, peer recognition and team incentives.

Training Interventions
Training can be used as an effective tool for skill building and creating an interest around
the project. Training is a crucial component of the Change Management Plan, especially
where processes have changed or new skills are required. Some of the possibie mediums
of training can be e-learning. Tie-ups with Universities, panel discussions, checklists,
videos, classroom training, on the job training, interactive fore, and expert speak etc,
Computer Training: This is the most critical training required for the staff of all four
departments across all leveis. Both basic and advanced computer training is required for ali
staff members. Since all the processes are moving to an automated environment there is
an increased emphasis on computer training, which will include training on applications
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&modules, re-orientation to new work processes and methodologies.

On the Job Training: On the Job Training is one of the best training methods because it is
planned, organized and conducted at the empioyees own work area. The Departments
would require delivering On the Job Training for new processes and computer applications.

Self Learning: Self learning methods altow employees to learn at their own pace. Self
learning modules can be delivered using multiple mediums like computer based e-learning
programs to paper based self-learning toolkits. Computer-based self learning where an
employee learns by executing special training programs on a computer relating to their
occupation is highly effective for training people to use computer applications because the
training is integrated with the applications they use and can practice them while training.

Checklist: Checklists are learning aids which facilitate reinforcement of adherence to
certain processes, service levels or behaviors.

Communications Interventions

Effective communication mechanism can be an excellent tool for any Change
Management exercise. During a change process employees are undergoing a fransition
phase and are resisting the changing environment for a multitude of reasons. Employees
are the central focus of the Change Management and communication plan. For successful
project implementation, Change Management strategies shouid particularly aim at
supporting those who will be most affected by the change of processes and systems, The
objectives of the communication in a Change Management Plan are to:

. Use communication mechanisms for providing the employees with critical
information,feedback mechanisms and supportduring change of system.

. Ensure least resistance from employee’s with regard to proposed changes in the
processes and systems.

. Provide confidence to the employees about the change process and its benefits.
The communication process should be robust enough to provide employees with the
assurance that change is beneficial for them. The following messages are some of the
benefits that empioyees gain from the Business Process Re-engineering study:

. Uniform work procedures/system for employees leading to rationalization of
workload.

. Skillenhancement through trainihg of the employees (procedures and technology)
. Higher productivity and more efficiency
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. Work incentives for higher productivity

. Recognition to efficient employees through a recognition program
. Higher growth opportunity for the employees
* + Betterofficer environment and infrastructure due to proposed changes.

The.vision to change and next steps needs to be communicated through various
mediums. The various mediums that can be used are as follows:

. Print Media — Pamphlets, posters, newsletters, magazines, information booklets,
checklists, story boards

. Electronic Media — Websites updates, information CDs

. Face to face interactions — One-on-one meetings, tutorials workshops, all hands
meet

(Department- wide sessions) and leadership interaction meetings.

The following elements need to be ensured in the communication planning:

. Conceptualization of a communication campaign with appropriate branding. The
branding

would have a common project logo, project vision and mission statement, standardized
communication templates. This initiative will need to be carried out at a central ievel the
Central PMU, to ensure that the same has campaign feel to it and is standardized across
the departments.

. The communication messages should rely on story-boards, events all hands meets,
contests and other innovative mediums

. Consistency of messages across all the four pilot departments

Use of regional languages wherever applicable (ensuring message consistency)

. The elements mentioned above would ensure high recall of key messages in each
communication. All office material used by the officials/staff at their workplaces should have
some element of the branding. This approach ensures high visibility of the project creates
excitement for change and emphasizes its importance to the department.

incentives & Rewards Scheme Interventions

Incentives and Reward mechanism can be used as an effective means of increasing the
motivation levels of the employees and also effectively engaging them by making them feel
invoived in the Change Process. Employee Reward and Recognition Programs are a
proven method of achieving sustained employee participation in large scale intervention
projects. The purpose of employee recognition award programs is to say “thank you”, “well
done’, “we value you're an employee”. Building linkages around the initiative will result in
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creating sericusness and interest among the employees for the same. The Departments
canrun severz! employee recognition award programs like the following:
Noteworthy Ferformance
This program may focus on identifying a particular type of exemplary or noteworthy
individual
performance. For example,
. Identifying employees adding quality to the work process.
. Identifying and rewarding the early adaptors of change
Noteworthy performance

can be recognized by giving certificates of achievement to the employees monitory
incentives, introducing a credit system by which if an employee received more than 3
credits in a quarter, he/she would be eligible for special benefits which are otherwise not
available to them. Performance parameters need to be clearly defined.

Peer Recognition

Many employees consider this as a very important reward. Role of department heads are
critically important in this type of recognition program. Using their staff meetings to thank
employees who have made outstanding efforts is both inexpensive and effective. Peer
recognition can be done by bringing in a practice to vote or nominate peers who have made
significant contribution towards driving excellence in particular areas of work. This can be
done every six months and the number of people who can get nominated across the levels
can be10% of the population of that level.

Team Incentives
Team incentives can be introduced to drive change across groups in the Department or

interdepartmental as well. This will help people to work towards achieving a common and
also get rewarded for it. The possible criteria can be achievement againsttargetin terms of
relevant performance metrics like the number of proposals closed in a month, the number
of quality of pariiamentary questions reverted to, the number of files closed, rewarding
clean work spacesetc. It can be awarded at the Ministry levels as this would stimulate a
sense of accomplishment is-a-vis other regions. The types of incentives that can be
provided are cash awards or gift coupons, trophies and certificates. The frequency can be

on an annual basis.
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Conclusion

Key Steps to Implement a Change Management Plan: Creating sub-department

level
forums for exchange of ideas, involving the Leadership as communicators and creating a
core team of Change Agents who will be responsible for departmental redefinition,
developing department capabilities, providing functional support and implementing
Capacity Building measures, group-wise.

Manpower Planning: Job analysis comprising job description and job
specification, needs to be reviewed. New responsibilities, tools, changed relationships etc.
have to be determined. Restructuring and redefining job responsibilities would also
necessitate determination of additional skills and qualifications required for the job. Number
of employees required must be determined to avoid work overload/ under load.
Re-allocation of existing manpower to the new department structure is a challenge.
Reshuffling of workforce can be done on the basis of their skills and competences. This
process needs to be supported by a good career planning and performance management
system which helps in identification of employee potential and hence placement of right
person atthe right job.

Levels of Decision Making: For quick decision making, levels of decision making
should be reduced to three, leading to re-engineering. Quick decision making also
necessitates employee empowerment.

Leadership: The e-Governance implementation leader should have strong
conceptual and man-management skills. The leader will be required notjustto direct but to
also act as mentor and coach. Leaders need to change their styles and will have to adopt
different approaches to manage people in new work settings in the departments that are
characterized by use of modern technologies, and continuous change.

Training and Development: Training and acclimatization of the personnel at all
levels more so0 at the lower rung of Government departments are required. lt is essential to
train all employees in basic computer usage. There should be workshops and seminars for
all levels. The employees need to be trained regularly for learning new skills and updating
skills to keep in tune with the rapidly changing ICT technology.

Performance Management: The performance management system should be
modified to incorporate new competences and skills expected from employees. Periodic
reviews of employee performance must be conducted to get desired results. Technology
that has restructured work will force those who are responsible for employee development
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to create ever more flexible and responsive learning and performance solutions.
Reward System: Departments need to be creative in designing a reward system for

employees who are new to the use of ICT to motivate them. Any positive behaviour that is in
conscnance with the requirements of the new job must be re-enforced. Any outstanding efforts,

suggestions and itnovations can be rewarded/ recognized to boost morale of empioyees.
Team Work and Motivated Change Management Team: Last but not the least, the

human aspects of the change management initiatives are more important than the technology
INnovations. Wherever there s team work, with a good and sound human networking, the
possibility of adaptation to the needs of change would be stronger. In any given work situation, a
motivated team of change management leaders should be identified, whao by their persuasive
skill would be able to inspire all others, and build up a cohesive teamwork.
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Abstract

In thesis research paper to view various types of cash to cashless transaction and there
problems and also to focus difference types of problems regarding cash to cashless transactions
such as technological problems and electricity educational etc and also to focus objectives and
scopes of cash to cashless transactions and [ have taken some overview regarding advantages
and disadvantages of cash to cashless transaction when a was collect data regarding cash to
cashless transaction at that time same people and some responded don’t response to cash to
cashless transaction but all the people be response to cashless transaction then improve the GDP
and to collect the

Keywords:- ATM, Internet, Digital Payment, Banking
Introduction

Indian is very large country, and also Indian present situation regarding currency
circulation Rs. 17.97 lakh crore according on November 2016 and annual population growth
tate of around 1.2% therefore the need ¢ f currency transaction increase and also in India society
use of cash to cashless transaction on electronically around 5% told financial mister there speed
on 2016 of beget speed and also he talked about the idea of making through criteria all the
transaction do it online and also there are get various types of advantages to the buys and sellers
their time and cost deducted and also their business expansion, all the types of business he get
their profit and loss hurry up, and also he is very easy to pay his income tax, and also find out
his profit and loss regarding his financial year Therefore cash to cashless transaction is very
essential to development our country cash to cashiess transaction use a very easy and very
S¥stematically but new customers cash to cashless transaction is a very complicaied because

suppose uneducated customer and emplovees he use a very complicated and another think
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during the cashless transactions go to power, and also electricity problems machine problems
new technology problems there are many problems available regarding use of cash to cashless
transactions, but such types of problems and barriers is very easy in the present situation there
are many tools available to help such types of barriers bur in the modern age cash to cashless
transactions is very essential India a cashless society, with the aim of curbing the flow of black

money and in India use of cash to cashless transaction at that time all of transaction will be a

very systemic so in the present situation cash to cashless transaction is a very essential a
cashless economy is one in which all the transactions are done using cards or digital transaction
in the word highest ratio of cashless transaction around 2.42% in 2014, compared with 9.47% in
China or 4% in Brazil and compared to other couniry to India around 5% use of cash transaction
that’s why tn India to increases cash to cashless transaction is very importance suppose in our
India increase the cash and cashless transaction at that time in our all transaction all types of
barriers will be reduced therefore present prime minister shri Narendra Modi he announced all
the transactions. There are many applications available in India regarding cashless transaction
such as ATM, Debit Card, Credit Card, Internet, Net Banking, M. Banking, Demat account, etc.
. as well as the year of 2020 nearly increase cash to cashless transaction 500 billion in India wili
happen online payment digital transaction and digital payment system according to 10 time the
level currently report by Google India. In this study to analysis difference type of online
payment systems and method, as well as to focus several types of advantages and disadvantages
of cash 1o cashless transaction and also to focus problems regarding cash to cashless transaction
economy. when | was collecting data form difference types of responded at that time there
opinion about cash to cashless transaction some positive and some negative. In this research
paper I have analysis to various types’ online payment method and modes of cash to cashless
transaction and I have observed about the tax when the absolutely implemented cash to cashless
transaction that time to collected large according to tax therefore in the present dyes cash (o
cashless transaction is very important Cash 10 cashless transaction is the most importance think
but in our large business man and Indian same marchand alike to use of cashless transaction and
cash less transaction do not found therefore our Indian customer unlike to cash to cashless
transactions these is a reality suppose India customers to take and purchased a particular
product at that time he want give many through the payment online but same marchand and

small business man do not use cashless transaction these is reality in the cashless transactions
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roble s not need to carry him money according there need to take product and paid money there
P ms - doe Y g P P
1 cashle. | . in the cash to cashless transaction there various advantages and various disadvantages.
ss for g
Jlon there what is cash to cashless transactions economy
+ cashless ; Cash to cashless transaction it included to all types of transaction do not for cash, all the
7ofblack | unsaction only doing on online such as ATM card, Debit Card. Credit Card. Internet, M.
will be a :' panking all the transaction be use these types of application. Means cash to cashless transaction
ssential economy all payment doing on online. Suppose we use online payment methods at that time to
ansaction | get various types of advantage to customer and buyer, and also to deducted time and cost to
947% in * poth factors, as well as to paid proper and Wright income tax, and any person do not avoid
ansaction income tax, and therefore in the Indian economy to find out various types of crime, burglars,
Se in our economic crime such of factor proper to control through the cash to cashless transaction and
[ types of proper in India to expansion of cash to cashless transaction therefore to develop our country
unced all {hat’s why to use cash to cashless transaction is very essential regarding these image cash to
ansaction cashless transaction.
:ount, etc.
India will
) time the
of online
dvantages
-ansaction
ime there
; research e
» cashless :
Source: Internet
> cashless L _
Objectives of the Study

s cash 10

: 1.  To reduce the various types of corruptions.
wnce think

_ 2. To transfer money one place to another palce.
iction and
hless 3. To review several banking and financial institution sector regarding their NPA
) cas
. _ 4.  To find out various barriers about the cashless transaction.
particula
5.  To increase cash to cashless transaction.

hand and
nsactions
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Advantages and Disadvantage of Cashless transaction
There are various types of advantages and disadvantages of cash and cashless
transactions, similarly same advantage and disadvantages of cash and cashless transactions as
follows.
Advantages
To deducted time and cost.

Maximum risk on the cashless transaction.

Y ¥V ¥

Paid accurate income tax.

Y

No need individual cash carry him or her to purpose a particular purchase and sale
Will increase the tax base and add to tax revenues regarding various components.
Discount on purchase, sales

Discount rail ticket, bus highway

vV ¥V ¥ V¥

Regarding Insurance premium
» Mobile phone and cell phone
» Increase GDP

Disadvantages

Maximum time

\' G

Maximum risk

v

A4

High corruptions

\:}'

Low mobile phone and cell phone

Risk in insurance premium

[ncome tax

Moral and ethics

Electricity problems
% Uneducated people regarding cash to cashless transaction
» Don’t proper communication

Different modes of cashless transaction in India:-
> Pint to sale
¥ Debit card

Credit card

v

» Mobile, Internet, Banking and financial Institution
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Tax

Y v

Various types of sales and discount

Computer

v

Dimat
Online Transfer- NEFT or RTGS

NG

A4

Cheques

AT

Demand Draft
E-Wallets

v

Hypothesis
% To find out various types of barriers corruption in the cash to cashless transaction
+ To review regarding banking transaction
% To maximum increase cash to cashless transaction
» Moral and ethics regarding Income tax
% To find out various problems regarding online payment
Research Methodology
At the Fist stage in the primary data was collected from the responded through the
questionnaire and personal interview. And second stage was collected from the published
source. The secondary data has been published government report. website and varies other
publication and also frame personal discussion with the people of varies government department
manager’s worker and society.
Conclusion
In the rcsearch paper [ have taken some overview regarding advantages and
disadvamages of cash to cashless transaction when a was collect data regarding cash to cashless
transaction at that time same people and some responded don’t response 10 cash to cashless
transaction but all the people be response to cashiess transaction then improve the GDP and to
collect the difference types of tax therefore cashless transaction is a very essential in the present
day.
In thesis research paper to view various types of cash to cashless transaction and there
problems and also to focus difference types of problems regarding cash to cashless transactions
such as technological problems and electricity educational etc and also to focus objectives and

scopes of cash to cashless transactions and
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jjan banking system touches the lives of millions of people and it is growing at a
.Eiﬁ-mking industry in India is facing number of challenges like changing needs and
of customers, new regulations from time to time and great advances in
os. The pressure of meeting these challenges have compelled banks to change the
-;).f doing business. The research paper focuses on how the technology has
ed the face of banking in India. India’s banking system has seen somc major
.mnovations in the past decades which lead to tremendous improvements in banking
“and operations. The various innovations in banking and financial sector are ECS,
EFT. NEFT, ATM, Retail banking, Debit and Credit cards, free advisory services,
king, mobile banking and many more value added products and services.

prds: Indian Banking, Financial Innovations, Technological Changes, New
itions, Banking products and services, Digital technologies, E-economy

he banking industry in India has a huge canvas of history, which covers the
onal banking practices from the time of Britishers to the reforms period. nationalization
atization of banks and now increasing numbers of foreign banks in India. Therefore,
2 India has been through a long journey. Indian Banking Sector has wilnessed a
-_ “of changes. It has undergone a huge transformation in the years since Independence.
_t‘:‘:_df transformation was particularly high in the 1990s and 2000s. when a number of
JoDs changed the way banking was perceived and it was the result of autononious and
dnecessities of the environment. In the 1990, the banking sector in India pronounced
mphasis being placed on technology and innovation. Banks began to use technology
e better quality of services at greater speed. Information technology has made it
ient .fOI‘ customers to do their banking from geographically diverse places which
Main uncovered.

ive of the Study
The Purpose of the study is to highlight the new innovations in the banking sector al
Qnt?l Infernational level banks.
illow novations have contributed to the development of Indian banking,
i¢ challenges faced by Indian banks in the changing scenario.
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Research Methodology
The research is mainly based on secondary data. Data has been collected from

dilferent soutces like scholarly articles, annual reports of the selected banks, newsletters, and
various web sites.
Financial Innovation

Financial innovation is key to survival of banks in coatemporary banking
environment. The importance of financial innovation is widely recognized. Many leading
scholars. including Miller (1986) and Merton (1992), have highlighted the importance of
products and services in the financial arena. Innovative ideas are manifest in diverse
industries and in different forms. For example innovation in product development is one of
the forms of innovation that has been used by banks. Right from the beginning stage of
financial modernization innovations have been playing major roles in curtailing financial
exclusions and improving the ways banking services are rendered to people. Financial
innovation is one of the commonly used banking terminologies. It has been used to describe
any change in the scale, scope and delivery of financial services.

The deregulation of financial service industry and increased competition with in
investment banking undoubtedly led to increased emphasis on the ability to design new
products, develop better process, and implement more effective solution for increasingly
complex  [nancial problems. These financial innovations are a result of number of
Governmenl regulations, tax policies, globalization, liberalization, privatization, integration
with the international financial market and increasing risk in the domestic financial market.
Financial innovation is the process through which finance managets Of intermediary
‘nstitutions in financial markets add value to existing plain vanilla products that satisfy the
user needs. According to John Finnerty, “Financial Innovation involves the design, the
development. and the implementation of innovative financial instruments and processes, and
the formulation of creative solutions t© problems in finance™. The various innovations in
banking and financial sector are ECS. RTGS, EFT, NEFT, ATM. Retail Banking, Debit &
Credit cards. free advisory services, payments of utility bills, fund transfers, internet banking
telephone banking. mobile banking, selling insurance products, issue of free cheque books,
truvel cheques and many more value added services. ‘

Intense competition among the banks lhas redefined the concept of the entire banking
system. The banks are looking for new ways 1ot only to attract but also to retain the =
customers and gain competitive advantage over their competitors. The banks like other =
business organizations are deploying innovative sales techniques and advanced marketing
tools to gain supremacy. The main driver of this change is changing customer needs and
expectations, Customers in urban India no longer want to wait in long queues and speP
hours in banking transactions. This change in customer attitude has gone hand in hand with
the development of ATMs, Mobile phone and net banking along with availability of service
right at the customer's doorstep. With the emergence of universal banking, banks aim 0
provide all panking product and service offering less than one roof and their endeavor is 10 be |
customer centric. While banks are striving to strengthen customer relationship and moVe ;
towards *relationship banking,” customers are increasingly moving away from the corlﬁﬂ'3_s @ k-
(aditional branch banKing and seeking the convenience of remote electronic panking: S
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rechnology and the communications networking systems have revolutionaries the
ation " oz
llected gl  banks and. financial entities all over the world.
i

wsletters, oot = in Banking Sector
K N nking industry in India has also achieved a new height with the changing times.

gervices and customer satisfaction are prime responsibilities of banks now days.
Dﬁ {echnology has given rise to new innovations in the product designing and their
n the banking and finance industries. Technology offers a chance for banks to build
ms that address a wide range of customer needs including many that may not be
st in diy ‘bl today- Banking through internet has emerged as a strategic resource for achieving
S Rer cificiencys control of operations and reduction of cost by replacing paper based and
tensive methods with automated processes thus leading to higher productivity and
_ Financial innovation associated with technological change totally changed the
nd that is further tuned by the competition in the banking industry.
nvironment within the banking system create more innovation in the

pility
phiiosophy a
epeing business €
5 product, process and market.

ling financig|
sle. Finam';'_‘;
2d to desc \_

tition with in
0 design new “An automated teller machine (ATM) is a computerized telecommunications device

r increasingly hat provides a financial institution's customers a secure method of performing financial
tions in a public space without a human clerk or bank teller.

. ATM can be interior (i. e., located in the branch premises) or ex(erior (located
here outside the branch premises). Banks need not obtain permission of the RBI for

f number {ir
m, integration
ancial market

intermedia lation of ATMs at branches and extension counters for which they hold licenses issued
hat satisfy serve Bank. They can also install offsite ATMs without RBI approval.
e design, t However, they should obtain a license from the regional office of DBOD (Department

processes, king Operations and Development) of RBI, before operationalizing the ATM, so0 as to
innovation onformity with section 23 of the Banking Regulation Act.

Kking, Deb penetration of ATMs across the country increased in 2015-16 with the total number of
-ernet bﬂﬂkif_i IMs crossing 3, 00,000, clocking a double digit growth during the year This growth was
cheque boo: « primarily by private sector banks, with their share in total ATMs picking up rapidly to

2 percent. Also Over the years, the relative growth in off-site ATMs has been much
han that of on-site ATMs. As a result, by 2015-16, off-site ATMs accounted for more

entire bankind ‘
half the total ATMs in the country as shown in Table 1.

y to retain the

nks like othef Table No 1

ced marketinss ) ATM: of Scheduled commercial Bank (As at end -March 2016)
mer needs & ""i = 80 Bank group On-site ATMs Off-site ATMs Total number of ATMs
ues and SPEI Public sector banks 65,365 45,126 1.10.491
d in hand Wit Nationalized banks 31,405 22,465 53.870
ility of servic SBI Group 27,106 20,562 47,668

. banks aim ‘& Private sector banks 23,915 42,652 66.567
\deavor is 10 "*' Old private sector banks 7.995 5,465 13.460
ship and mO'2 New private sector banks 19,945 31,609 51.554
the confiné® %" __Foreign banks 1,069 1994 3.063
ronic bankiEs (L+10+1) 176800  1,69,873 3,46,673

Cent T, . " - . ———————y—
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Source: - report of trend and progress of banking 2015-16 3
Debit Card and Credit Card

A debit card is an electronic card issued by a bank which allows bank clients access tq thejg

account (o withdraw cash or pay for goods and services. This removes the need for banj
clients 10 go 10 the bank to remove cash from their account as they can now just 20 to an—h
ATM or pay electronically at merchant locations. This type of card, as a form of pa},mem;,.
also removes the need for cheques as the debit card immediately transfers money frop, the-'g‘
client's account to the business account. !
A credit card is issued by a financial company giving the holder an option to borrow funds, 11
usually at pomt of sale. Credit cards charge interest and are primarily used for Short-lenn-;
financing. laterest usually begins one month after a purchase is made and borrowing limjy

r
are pre-scl according to the individual's credit rating. 3

There has been growth in issuance of debit and credit cards by public and private Seclor,:.‘.
banks. However Debit cards are a more popular mode of electronic money than credit cards,
So far, debit cards have been a more popular mode of electronic money than credit cards iﬁ: 1
India as shown in Table2. While public sector banks have been frontrunners in 13suing debjg 1
cards, new private sector banks continue to lead in the number of credit cards issued Table?, |

Table2
Credit and Debit Cards Issued by Scheduled Commercial Banks (As at end-March
2016)
(in millions)
Sr.  Bank group Outstanding Outstanding
No, No. Number of Number of
Credit Cards Debit Cards
2015 2016 2015 2016 .
| 2 3 4 5 -
| Public sector banks 6.4 7.0 4292 3521.2 |
1.1 Nationalized banks 16 18 1924 2362
.2 SBi Group 44 52 2240 272.8
1 Privade sector banks 184 222 120.0 134.6
2.1 Old private sector banks 0.8 1.0 27.8 308
2.2 New private sector banks 186 222 20.0 101.9
1 Foreign banks 9.8 10.0 76 6.6
v All SCBs (I+I1+11T) 60.0 69.40 1091.0 1304.1

Source:- report of trend and progress of banking 2015-16

NEFT
According to Reserve Bank of India, National Electronic Funds Transfer (NEFT) is a nation” ]

and corporates can electronically transfer funds from any bank branch to any individual, fipnl _'
or corporute having an account with any other bank branch in the country participating in the -
Scheme. The funds under NEFT can be transferred by individuals, firms or corpOfﬂtes i1
maintaining accounts with a bank branch. Even individuals not having a bank account ol 5

s S ———— —-—“Lﬂlﬁ i

2
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abled pranches with instructions to transfer funds using NEFT.
"f’na ces will be restricted to a maximum of Rs.50. 000/- per
gt have to furnish full details including compleie address.

Clients ;;:uslomcrs _ _
ves the thus, also help in transfer of funds even without having a bank
can no“lx Ié s’ecm-e, safe, fastest and cost effective way to transfer funds
i$ a f Pies

for ances

'I:Iemenl Systcm(RTGS)’ introduced in India since March 2004, 1s a
- onics instructions can be given by banks to transfer funds from
nother bank. The RTGS system 1s maintained and operated
des 2 means of efficient and faster funds transfer among banks
jal operations. As the name suggests, funds transfer betwecn banks
Real Time' basis. Therefore, money can reach the beneficiary

nd the beneficiary's bank has the responsibility to credit the beneliciary's

| electro
ccount of @

technology

on system is a computer application capable of identifying or verilying a
[al image or a video frame from a video source. There are many types of
banks and payment firms to consider though, and Chinese ¢-commerce

As at end-Marg
' ves that payments could be made with a smile. HSBC is the first bank who

ognition technology.

Outstanding
Number of sactions can be done on smartwatch-—be it an Apple Watch. Android Wear
Debit Cai iL‘-; ir. Its not only global financial institutions and banks like Scolia bank.
2015 201 onwide, Deutsche Bank, Stanchart and Citigroup that have developed apps for
4 5 B t run on all major mobile operating systems. But some Indian private sector
4292 5 IDFC, AXIS, ICICI banks have introduced smart watches apps.
1924 2 A Table No. 3
2240 2 ' Smart watch apps Jaunched by Indian banks
120.0 1348 Bank Name of the Smart watch app
278 308 Watch Banking ]
90.0 1019 Twear ]
76 66 ipiled from different websites -
1091.0 1304:;- Reation
' | cation is the conversion of a physical cheque into a substitute electronic form for
: on to the paying bank. Cheque truncation reduces the physical movement. time and
NEFT) is a ndii% Cessing the cheque clearance system. Britain with Barclays and Lloyds trialling the

, individuals; *Wing payment information to be desposited digitally using a mobile device.

rms or corpo )
bank accoudl*=

rendys ; . = = e —
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Table No.4
Latest apps launched by Indian banks
Name of Bank Apps launched by bank T
| AXIS Bank Airtel Money, Kisan Card T o
;. SBI - BOUTIQUE FINANCING SCHEME, twiter |
' Handle account, E-KYC
ICICI Bank in Odisha Branch on wheel :
Canara Bank M-wallet 1
ICICI Bank Tap and pay) M-pesa, Student Travel Capg '_
: iwear 3
HDFC Bank Chilar, watch banking
| Kotak Mahindra Bank Facebook-based fund transfer platform
“kaypay”
'BIO Instant money transfer i
" Indusuld & ILdua] Bank Video conferencing .
Laxmivilis Bdl]l\ LVB Mobile app 1
Yes Bank Yes Mobile 2.0 mobile app

Conclusion
1y India is one of the top 10 economies in the world, where the banking sector has P,

tremendous potential to grow. The number of ATMs has doubled over the past few years,
with more than 3.00.000 in the country at present (60 per cent in urban areas). They are
estimated to lurther double by 2018, with over 50 per cent expected to be set up in small
towns. Also. the scope for mobile and internet banking is big. At the start of 2016, only 2 per
cent of banking payments went through the electronic system in the country. Today, mobility =
and customer convenience are viewed as the primary factors of growth and banks are =
continuously exploring new technology, with terms such as mobile solutions and cloud =
computing being used with greater regularity. However, Indian banking industry faced the
numetous challenges such as increasing competition, pressure on spreads, and systemic S
changes 10 align with international standards have necessitated a re-evaluation of strategies
and processes in order to remain competitive in this dynamic environment. This analysis I
plays a very important role in devising new strategies, products and services. Due care will
have to be made while embracing technology and transforming traditional touch points 10
elecironic ones. so that human touch with customers is also not lost. In the end, it can be’
rightly said that productivity and efficiency will be the watch words in the banking industry =
in the years ahead. Strategizing organizational effectiveness and operational efficiency will
govern the survival and growth of profits; besides bringing changes in the mindset of the
employevs. which is imperative with the changing times.

2) To conclude, Banks have to understand that survival in the new e-economy depends 0" '
delivering all of their banking services on the Internet with help of the latest technology: =
From the above discussion it is clear that most of the foreign banks adopted the ne¥ =
technology very earlier than Indian banks. Some of the private banks in India like ICICL
AXIS and HDFC bank has taken initiative the the field of innovative banking. The 3
technological advancement in banking sector can be made effective only when a SImPle’_

— ———————M

_____ — 1B
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Resear
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1 modulat approach is considered and implemented in Indian Banks. So 1o meet
mof the growing customers public sector banks will need to upgrade their
4 pursue digitisation with greater willingness and enthusiasm.
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3. Empact of Digital Payient Svstem on Indian
Ecenomy

3r B. N. Mautkaie
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College, Ashti, Tal-Ashti, Dist-Beed.

Abstract
This rescarch paper focuses on the impact 2nd importance of digit! pavment in India,

According 10 the Guvernment of India the dignai payment will increase tie emplovment, reduces,

risk rolated to cash ke corruption, robbery, and camving or siorage o Lrge smount of cash amd
made all transactions to he done cashiess or digitalized which heips the people o transter the

weneyewith security and safety at high speed. This siep of the indian LOVEMMENnt even attracted
varters ivestors i the coumny. The impaci of ihis policy is & stiep wwards the Modermzation
and globalization by making the economy cashless. In digiial pavrmen:. banking sector plavs g
major role by providing digital instruments like dehil cards. mobile banking. mobile wallets cle.
A major obstacle for the adoption of this digital payment SySem an India s slow internet
comnectivity and the additional charges over the digital wansacidons. Ne mater Tadia siarted
folleving digital payment policy over a year ago but stll some of the sectors in India are siii} a1
the predominance of cash transactions which is acting as 4 big hurdle for the cconomy 10 aow
nself

Introduction

Fhe term dientadization means o deal meaey drgially with Jess use of fard form o
money -3 Javinan s linguage using, computerized or digitalized modes of tansactons G
digitdization. diais a prow ing'ecannmy where 6795 of the poapuloiron s sul from rursd areos
(Workd Bank. 20163 No doubt we e ichioved the eracy rate ot 71% but sall a huge vy of
noputation Jacks 1ech wlagical knowledge wnd so the problem of dignadization is big in India i
comparad o other countries m the world, Auemated Teller Machimes (ATN) are the 1irst form
ol digrtalization that was introduced in India in the 1987, 1t 100k more than (welve years by the
People to accept it as a mode of wansaction. But as the time has passed people understood how 1w

use it and 1ts importance increased eradualiv,

PART 1 Poer Roviewed Rotorecd and LG Lisaod donmnai o 40770 in
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As the population increased in India the need of A TMs also increased in various parts of
the country so in order to reduce the rush of ATMs, RBI focused on introducing E-banking in ihe
country. The main focus of Reserve Bank of India (RBI) was t¢ cnsure safer and authotized
payment system to the people. Witk this objective Electrenic Clearing Service (ECS) was
miroduced 1990s. n the year 2008 National Electronie Clearing cell was launched to handle
multiple transactions of individuals and corporate. It came as boon tor the CCONOMY as many
peopte find it as easv, quick and fastest mode of transaction to ranster their funds to any part of
the world. During this transformation a nationai fevel e-Governance plan was imitiated in 2006.
So keeping the focus oo rural areas to expand the e-banking and better intemnet facilities “Digital
India™ campatgn was fzunched on st July 2015, The objective of the campaign 1s to deveiop
secure and digital infrasiructure, delivering governmenr services digitally and universal digital
fiteracy.

As the counity moves towards a cashless envivomment afier demaonetization. the initial
pamie and confising have given wav 10 4 flusy of concerns. Vil the emphasis on online
rmsactions provide convenience ad substantial bonetirs or Just add 1o sitess and additienal
charges?

The Digital india program ix a flagship zeonda of the Goverunont of adia with 1 +ision
to ransform . Indiz o a digitally empowered society and knewledue cconumy. Faceioss.
Paperless. Cashiessi! is one of professed role of Divital India,

According i {nternet and Mobile Association of India (IANIAT) and Kantar IMRB report
out of A8 millien rural population of India oniv 18O million ae using mternet and leaving out

32 aninon potestis! piors. The rtio G male 1o fenale Intennt oevis i 6436 Yo makicr tose

el chsnees Bavomien place abont vy Lo S DTS i Lo rednoeiep
N = I E :

Pupdcn cf g

sepe o paper LIFCIRA Y i coonen L Do podinse e
dependency of people on DAPCE cirreney domentisiion of R SG0 and R TO0 was done on i

Sevcmher 200h 0 Yooy

Ao

b using dieninl wurrenes
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U aemegerp S oapiiTyer Mo, 1ree e I = . o . . BT . A
rapaar yoyana B raderss The Indisn cooemnient and Resers o Bank of TN TR R E AR
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that an estimated 287 Miltion dailv internet users, out i witich

182.% million or 62% access intermet daily m urban area. as compared to only 98 miltion users or

u"\
-.f.

i rural dia. Almost double the proportion of Rural Users acoess micrne! less than aiee o

month i rural india 25 compared to Urban India. Thercfore, to make ceonamy digitalized a jorm

ettors of banks. govemment. cducated vouth and telecom indusn v will he required o spread the

saive I

knowledge. They have 16 gain ke trust of the people that their money is safe if they are donig

wansaction digitalhv. There 18 s requiremeni of making strict rules regarding evhercsime. online

fraeds and strepgthen the i

T §eCuTny.
Objuective

The objecives of this siudy are:-

j To analyse the iy wlofdigital piavment svsicis o Indin,
: H G INET "] O U e e et iy F vt Tivgtn

im PO gt STt tiwe n\x_-:.‘\-.t.luﬁ-n\-(..\ o ‘;.1._.:\:]‘ .\_\ v

3o To cheel the adapiion of technology by e neople,

Digieal Wallet Payment Sysiem
Through ihis platform money is loaded 1 wallets. Smmlarly with the aunch of e-wallois
yau e add money using dignal wallet apps. However the coasivaing is vou can ransfer fund o
the saiie wailet only. 1t means that if vou have Py T or SBI's Ruddy app o vour phone then
you can only fransfer money to another person’s Puvi™ waller or SBIs Buddy app who is

40

M TERS PR,

having these app's installed respectively. Stmphv inanether way rouad, ARSI

L
nioney from Pav a7 woatler o N3 Pudhdy watlet appe Phere are vse anier o sl sveable in
the il markeiplace soci ax Mobikwik, Freecha oe. Ongen, Rl ral Budds
Lane Payzapp, Focken Yes Pay, e
Resemrch Methodoloey
This study i camried om0 estionale e status, et and Gnpentance cashiess

N . ; y et T R T E e s RTTI R T iy e [ P
veenoniyan the couniry, The stads focuses on exicnsis ¢ stedy Bisesd ooy wecondary Jdoal e da

hus boen callected with Belp el e-books magiines, newspupors. researcl articie. researeh
Jeurnal. e-journals. The research will he conducted w ith objective io find owt ile oxtent 195w anix

cashless transaction. This study is based on primary dati ahathave heen collected through means

PART ) Pr_'m' R:'l'f'l:_'n‘; {;f' };1’(’f(.‘-;'('.:.:(f'-:m:.}_k "l.’:;‘(f L:'_\f('-a'J"_.:.’r.)-m';m.:.' Ve 7T =
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of well structured questionnaire. in order to study the impact ¢f digitalizanen secondary data
from ditferent rescarch papers, reports & government data has been studied and analysed.
Results and Discussion

The sovernment took initiative of linking Aadhar number of the customers to catch the
culprits. But many people reduced their bank accounts i order o make them safe from paving
any kind of tax ic the government. With every new implementation of rule people find new

methods or wavs to save themselves. In first view i01s important o chanee the perception of the
) n 24 I

people that whatever 1s being implemiented 1§ hasically for their own betierment. It might seetis
ditticult and illogical o do today but it will be fruitful in Jonger s, It a combination of
individual perceptions and lack of financial literacy amony the people. To spread  these
information the roic of hanks are very eruciad and for that the emplovees need to keep thetselves
up to date.

ndian cconony s wrowing very fust and te lieracy mte of the people is also arowing

aber of neople enrelied i the schools and colleges. Bu

bul it s &
sctually how mamy peepic e e knowledgs of eperating o deskion: laptop, mobile or ans
kind of operaing svsten cannot b assessed through neracy riie. Newndavs we will ind oven
Jabor class possess good quality android mobile phones but they do not have complere
knowledae of operating it in a beiter manner. Even though i1 saine ot the people know how o
use it but. thev fear from esing banking throtgh online duc 1o oniine frands. cyberernmes. inniied
literacy, unaware of onfine rules. eie. Morcover popubition residing in rural areas still trusts on
Visiting banks to make any kind of ransactions raher than nerioriine it oniine because they

face &

haficve thnl faee value of an o, i by chance they 1%

[ i . . . 1
dooehne dees oot Boagd ans

[ A . fhe gt
ST B S AR U RIS PR SR TR S )

Pty prison
Anothier prohiom ihat wan be geen as gran huavdbe o uns riped deoneis mto digital

e NET : P T S i L T | VT aid Tant,er oo et apaamgn e dpycEt I
COCHIOITTY e phsed oar dae D Eorneh een oty e 8 B s vobb e aerscr conineeinvity s e

are nunber of gonerenent hanks where thore b no fmteonet copieetn gy, Hhise prablems are

D O P SFFT & EYRN 1Y Ly . P L C T s L2 e T Loy RN - . [
Wil moes s e Aieher shitde arcie, Soowhbont inemet freiies i s complutely impossibic
P BT Thel e U d ihaiibli ol TR Vi thnios VPRI T oosmanes oui bl i

Aismeons the winand as 0 nnadhis

cend wihend pror rnlanet conncchivily . Due i
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C LG TICE Wnnecessary gurden of PAVING VArious

Morcover when it comes at implementation of these facilities in the rural arcas the other
jproblems like lack of infrasiructure facilities., tough terrain, and clectiic power are the commen
158UCs found i rural India
Discussion and Conclusion

Lo Digial payment helps India in every sector by providing security and safety in relation

W casi and alse by advancing the hiestvie by adomtion of atest lechnologies Py

siobalization and meder

iation of vur country which feads o the dey siopmient. Al e

swps end policies ereaiion by wovemmeni of India helps indiiny sociciy (o g

B IIOW Iu‘m, and avareness,

. The first and forenens s

Hreracy needs o be jackicd VN0 Zoveninel and jor

st we meed 1o make our eduextion svstem s For the older
mlomtion centas ffom where any kind of query regaiding programs. policics. new
apphcations. or any technological information can be taken. Moreover the educated
youths should also play a rofe by heiping others and pussing on 1heir snovwledge 1o
those wino camnot perform their task on their owin, Anaother assue of eyvbarerimes and
cvber security need to be tackled by the implementing and creating more stict rules

regavding cvher securing,

s

Lefucaison md maining in terms now and Taiest wehinolosy for it sdvancement i vebog
as el vaval areas can help the Cenomy {o be dintiadieed with e e in svervday e
Banning sector could also indtiae i this laismg policy by eiving kaewledge i
sUpPering people with less awareness or no know ferige in relation 10 1ts use can deads
s ahantie chunee by adoption of dighal pavment svsiem by peaple with s fall
fnovdodie moahery coervday e Tike withdraw i of Ceash, deposit o easty and NICINIT

Lo peverninent aking al i Aeps and pofices ax digiad Inda, digitihzation,
demonetization. berer infrastructure ete. Jeads 1o the developmaent of Tndia. So.Indian
saciety should also help governmentto adapt these system and policies as per Indian for
our nation develepment and growih. Even slowly and gradually change is taking place

34 . =l e T I et —E e ey et g
Pak U v Rovgenand Fotoreed cind 1670 fiscod doperindd N duTn 149
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but how much time 1t will fake it cannot be Judged at this hour when technology and

digital payment market has just started in the comtry.

A

)

Digital payment is one of the empowering system 1in India promoting digital India

|

3

started by our honorable Prime Minister Narender Modi, which leads to transparency of

n

cash 1 the country and directly control the black noney in India by tax payment and

N

rransparent cash flow of every individual.

Refevences

3

-

Econonue Times, Wealth Four: Nov 502017, 00011 PATIST.

5R

Harvard Business Review

ad
s
=-

Google Investing India for Digital Payment: Business Insiders: Aug 23rd 2017,
Demonetisation: First Swep towards a CASHLESS ECONOMY by ishwar € Dhingra.

A0 bitpsrrdataeworldbank. orgiindicato/SPLRURTOTTLZS

LR
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E-Commeree Challenges and Opportunitics in India

G)r 3. '\"%.m{ Az

ATSEM s A, ( appneree aind §
shii i Bead

ABSTRACT

Fecommarce is trading of products and service throush the medium of

interitct. fi this paper 11':.’1)!125&*:1; fuctors that are fuclling growth in ecommerce

sector i India. The merhodoz'oe_l of my study is from secondary SOUrces s such

as aiticles, journals, reporls, papers., blogs aml conference procee ding .

Foonicree uac of the fitches: growing Dusiness, a5 dinddiey Doeviin wredd
Bt b et for invesiner s Y here hes b gy e fd diiveiincal

eitie fers vear dand ore IS eapc codd i coming veais e retsned i il i s
of mobile and internet users hus jacilitated ecommeree busimess i bot urbun
cond rural cities. The opies covered include the terins sthv of commerce. key

drivers of growth, markel growth potential, invesin:ni. ronati market, logistics

Difiastructure, iniernet regulations. Lev chalfenses and fiiune of ecommerce.

Keywords: B-commerce, Online relzil, Increasing internet users, Glocuor

l
i

vorie und transics

introduciion

1 commerce stands for electronic commerce. [ menns dea

jealitg in goods &

wesrvrices throush the etectronic media & internet, The raptd growth el c-commeree 1o
pL4 Jrt i
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Indiz 18 being driven by greater customer choice & improved convenience with the: fel ¥
of internet the vendor or merchant who sells products or services dircctly to the cusioriner
from the portal using a shopping basket sysiem or digital cant & allows paynietit t: ough
debzi card, credit card or elecirenic fund transfer payments. In the present scenario e-
commerce market & its space 18 increasing in demand as weil asan impressive displav or
range of a particular type of services, E-commerce js 2 Ircady appearing in all arcas of
businiess, customer services, new product development & design. E-commerce business
1 growing in India because of wide range of product with iminimum price wide ran geaf
supplicrs & customers internet. inthis modern era every business units want to Jomonline
business because increasing ratio of internet users in ndia. F~commeree in India s s651 i
growing stage but it offers considerable opportunity.
Defhniiion:
e buying & selling ofroducts & sarvices by busioesses & customers tis o ueh
on elecironic medium., without using any paper docuinents, E-commerce i wide Y
congiiered (he uving & S a'-.f';;‘-zn;'?uc‘lﬁ averthe e g ANV Ermsicron ™t i
conzpieiad solely through elect onl measures am e considered e-commeree 17
commweree is subdividedinio thirce- catagories: business 1o business or B2 B (C O,
business to consumer or B 2 C {Amazon) & Consumer to consumer 2 C (eBay).

Objectives of Study

1. Toanalyze the preseat tremds & opportunities of e-commeree in India.
2. To examine the barriers of c-commeree in Indiz.

Research methodology:

The Process used to collect infurmation & data for the purpose of making businss

decisions. The methodology may i e publication rescarch, interview, surveys & ether
rescareh Zechmques & eonld Esn:_fi s ot presan & hbstorica! information. Reseaesh

desigiis The researcher huas used sl seconda v dathat Lo Been collocied from vanions
articles, journals, books . websites gie. ithave been used to study the evaluation, concepiud
framework. definition. key plavers. present irends, futare prospectus & barriers of ¢-
commerce. Theresearcher alse used quantitative sescich thatis the systematic enpirics)

mvestigation of variables phenoinena via statistical & mathematical. theories pertarrang to
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phenomena All the data included is the secondary base & proper references have been
given wherever necessary
Result & discussion :

India has an intemet user base of about 354 million as of June 2013. Despite
being third largest user base in world, the penetration of e-commerce is low compared to
markets like the United States, United Kingdom or France but is growing much faster,
adding around 6 million new entrants every month. The industry consensus is that growth
is at ani inflection point.

In Indta, cash on delivery is the most preferred payment method, accumuiating

Staofthe e-retail activities. Demand for infernational consumer produocts (including
ang il tems) is growing miuch fister than nr-couniry supply irorn authorized disiibutors
ard ¢-commerce ofterings.

As of first Quarter, 201 5. seven Indian e-commercee companics have maraged

-

to achieve bilhion-dollar valuation, Viz. Fli pkart, Snapdeal, InMobi, Quikr, Amnavon India,
OlaCabs, and Paytm,

Market size and growth :

india’s e-commerce mark et was worth about $3.8 billion in 2008, itwentup to

S12.6 Eallion in 2013, In 2013, the c-retail segment was worth USS2 3 billon. About
7% of India’s e-commerce market is travel related. According to Google India, there
vy 35 milien online shoppers i1 Indiain 2014 Quartes and is expeced 1o cooss 100
Mt s by end olyeer 2086, ¢ ompound Arneal Grow 4 Rate {CAGR) vis-d-v i u
giobid proawihrateof 8 10%, Flecauiics and Appirel arethe vigeest categories in icrizis
ot sales.

i

Keyv drivers in Indian e-conmerce are

j Large pereentage of populaiion subscribed to broadband Internet, burgeoning
4¢5 intemet users.
2% Explosive growth of Smurtphone users, soen to e world’s sccond Jurgest

Smantphone user base.

3 Renng standards of living as result of fast decline i pe. verty rate.
Avallability of much wider sroduct range finc! uding long tail and Direct fmposts}

E-comr
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compared to what is avaiiatle at brick and mortar jetatiers.
3) Compeiitive prices compared to brick and mortarreiaii driven by disintermiediaiion
and reduced inventory and real estate costs
6) Increased usage of online classified sites, with more consumers buying and selling
second-hand goods
7 Evolution of Million-Dellar startups like Jabong com, Saavn, Makemytrip,

Bookmyshow, ZomatoFipkart, Snapdeal Ete.
E-commerce trends and opportunities

E-commerce has come 2 iong way since its inception and is only getting bigger.
As technoiogy continues to grow rapidly. e-commerce reiailers are adopting newer
techmques io facilitate sellers and buyers 1o sell and buy online maore efficiently, thanks to
ever droppimg rates of intemet surfing- hoth for web and mobije interfaces - which is
compiimeniing to the soaring pepi:ation of intemet vsers. i has hence become the kev

toree behind driving the trend for c-connnerce, The rise of sovial networks and mss

adoption sfmobsic devices is ac?i.r'_;.-_ a8 ek dvat o acvaierae s drve Justhien. sy
the e-coimyneres trends Tor the lixdion mwk.

Consumers are more connected thim ever before and have more imformaiion and
choices at thair fingertipstoday. They are leaving hehind their prefurences, behaviour and
nterests, which creaie a knowledge ground for c-conumei co Commpanics 10 analyze
behaviour pattern and offer srore interesting :nid competitive products.

The proiiferation of this digital activity and resulting éaia is a stimulating facior o
devising e-commerce strategies, thus afiecting the business model and diving growth for
e-commerce piayers inthe Indian market. Let us establish more undenstanding considering,
the current scenanio and in-sighting some of the upeoming trends in this space.
Retailer’s owi Jogistics

Lu“ istres have beenan so: iRt for osimerotaneons & fndia winoh feads therso
build theirown strategtes in the absence of estahlished systems to handle cash-on-delivery
(CoD) and same-day shipments. Online market leaders are choosing te build their owis

logistics suchas Flipkart, who hax launched cKart that is open 1o 5ts rivals as well.
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Cod rulesin India

The Indian market is yet not comfortable to adopt paymnents through credit or

T

i
)

debit cards. Cash-on-delivery {CoD) accounts for up 1o 60 per cent of transactions,

Overdependence on cash-on-delivery mode of payment remains worrisome as the

g —
'_ N according to Internet and Mobile Association of India and audit firm KPMG
iﬂl---—f

()

transactions add about 3 per cent additional costs. Also, the additional processes required
for cash-on-delivery orders. longer payment cycle, higher instances of retirns and

associated costs are hurting margins.

T
SRS

Improving customer expericnce with varied offerings and options With the advent

ot technology, online retailers ire devising attractive deiivery options such as sume-day

aour, perks onbuying from mobile apps, and fry fear home

I:l)t

vervordelivery within an

2 your door for consumers that are leading teproved cusiomer experience. {o turther

)

HNPFOVE CUstomer experiences. we might also sce 2doption of international Bractos

:r-'
Ny 3
(]

i

such as digitel or experiential stares and showrooms. pop-up and {ulliliment sieres an
drones that will {ascinate the indiam market. The other technologies that wiil aftvet these

treads snd help shape the e-comemerce business inelude:

I
{

Big duia
To gain, retain and artain more customers. online retailers would have te feverage
technology (o the fallest, and by developing strategies through analytics produce:) AT

Hhcip inmaking oo iomers fodd spociad wind erease brand loyalty, ve i

=

H

e adopton aiad wend S

rphone s busiicssc e able o collect e o

OF diza esrcensumers, which o be Ruther wilived o oo target-based warkeiing wid

FRRR

{

advertising,

—DNlobile -
.

Brands have taken the mobile advertising rovie und are gradually prcking up.

Online retalors have realized the potential inerease ofonline shoppers through thuirnobile

o~

phones i uture. And as consuiners grow more comtortable with usi ngmohile dov

for Browsiung and shopping, they are now more open to geiting messages from brds + i

alal

thedrsrohiles Businesses are iplementing stanegics for integrating mohile info tier

‘ .
o

- in g

cenipaigns and before they do that. they will have to make efforts to spio
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legacy websites for mobi[c m order o improve customer ex perience. This is where

responsive design will come inlo play. Fixing the mobile ciicks is imperative as a1,

unresponsive design may iead to the customer abandoning the site in a few seconds

causinga low conversion rate and poor return on investments,

Advantages of e~-commnicree

(1) Te Consumers The distinet advantages e-commerce can ofler to the consumers:
mclude but are not confined 1o the followmgonly: (1} Consumers have a much

wider choice available on the cyber market.

(2) They bear fower cosis for products due te increased on-line competition aniong
seilers,
() Because of wide-scale infornittion disseminalion. Consumers can compare

products, features. prices and cven Jook up reviews belowe they select what they

wunt
(iv) They enjoy wider aceess (o asssiance and e advice Hom experts and peers
Y Phev enfoy saving i shes e prd Inoney,
(1) Consnnersalseovanl of 1est 2o fees and delivery o7 emadnos and services.

(ﬂ]) ihe ‘Jf‘ﬁ)hd\hlnt cosnensence vl hian mg their ('ll’(lL,\-‘,t. Liverea s .“«h to the dooy
Step.
i) Finaliv. conswmers are i o to eoshonping in hordes ws even hranded ooads
(\-’1]1 SINAY, CONSWNErs arc Oy o o C-SNGHPING 17 hordes s even aranded BOOCE
cost Jess on the Net,
Key Chalicnges
Ecommerce companies need to address many issuces

I. Strengthanng logrstics infristruciure and service leveds in cecommerce market as

warchousing requiresient wil 1% T COITENE VEIS Vil TGOS Th COOMITETes

SCHVIY I Comibng v pooed e bovder cvostuneree there exist problem

O IL\LI\! 'UUIR WX,

2 Sceurity, privacy breachies and licutious wransaciion sues need 1o focused as
cconuneree 1Ismoving to mobile platform.
3. Rules and regulations for taxaiion and pricing of product tormiernanonal and

local companies . There should e throughout discussion regarding complexities
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of tax evaston, FDI, and loopholes in commerce between government and vanous
competent ecommerce companies,
Future of E-Commerce
Mobile commerce is findin gincreased infiltration in ecommerce market. Mobile
fransactions are increasing every year, the value of these transactions are estimated 0be
Rs36,000crore according to Forester research. According to Google India managing
director India adds five million internet users a month which are mobile users. Recenly
Mynira decrded to shut down its website and ntoved ail its operations to its mobile app.
Gartner says that digital business nieans co-opetition: which means companies interact
with competitors with partial con guence of interest. They cooperate with each ofher to
WOrK 11 same market to acguire globaleach. In cominy years more high profile mergers
and wequisitions are expocted (o take place in digital commerce sector. Fuiure of
coaneree Jooks promising hecise more ind companies will be investing in small busiress
stariups. E-Commerce invesument listivas big in Intfiz last year, more investment arc
expected in coming years, Social media has hecome merketing place for merchants where
they can advertise and promoie their product freely. The exnansion of mobile networks
and secial media in comnicree will take econmerce to new horizons that will change
onlineretail markets in futere.
Conclusion
Frcompmerce is chaazicig the way oi buving & selling ofproduct & services in
el i cesnmioree is Raur i sropping. Duc te Facenmeree the gap has bee rodueed
boiween manuiactarer & co e Ace naing 1o lndia population their vast se e for
e-commerce because currently in India only 19% people using internet for selling &
buying goods & services so rcm:iiniﬂgptrrccnt:igc we e considered that we having
scopein indian Market. Thure is weak € -yber security Luw in India that is why Indian
People are facing challenges toward e-commercee. The furure of e-commerce ¢ in Indsa
would be bright in the upcoming years if all essential factors would be implemented. by
estublishing cvber & have their benefits as per people wisii, The role of government is o
providealegal framework for -commerce so that whiie domestic & international trade

-

-allowed to expand their hoerons, basic v ght such s privacy. intellectual property.
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prevention of frzud, consumer protection etc, are all taken care of. The expansion of ¢
commerce has been developed i rural as well as urban area in reign able cost for
consumption, because of that moze people are getting linked with e-commerce & the

ratio of that is getting increase day bv day.
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Ahstract

Promoting national jprer
s Paper tres w analyze the India“s fhreign policy. In 2Ist century. world's scenario s heen

“inged 10 a ereat extent. What chang

es and challenges come in the way of India's joreioen

ey, s paper discusses upor theny,

l?- il Keywords: Foreiga Poliey., Perspective. Analvsis.
': adroduction
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. Fhe world i DVeni firse eontirye is remarkahly ditforent e the o BT I
i of adeoiegicai clash and srdtegie competition betwear: the NIperposvers. wbich g
" I

[T e ndous role 1in decentuating confhicts acrosy the world gencrated new Bope for boilding -
i) and coos Wiy wpied orier. sty

M
—ub order. New conflicts and issues have sirfaced in the

wh ithere 1 a area deal ot HICCriinmiy in the sineroinoe

form ol ethaie conflicts, rofhree
PR CVITOIN it degradation, TCITOTISNY; el

“J

Foreign policy oia CONIY is derergihed iy

Lines in which it is conducted. Tn Lwenty-1irst century. toreign policy of In

l Jercnl from what it was when co uniny becne :ndepcndcnl. Al

0 1 hlgea, the U8 and the TISSRL idiars loreizn policy PN Jid s o it g
= ] eV rikd it [CF I

l

dig s 20inge 1 he

thai time there were woll-

)

TGP Clthier o 1o Moes chefved whin e bnown ey e e b ;
B < S 1 SR I R 110 T 2 TR

politics wicr 100 Gnplisizes Uie neod G o Fandanieniad reing.. BT aeien
S N (0 FO TN

HE S o . . . . L by oyl
roreren poliey s my Instmnent b the dispoal of g vounsy oy, PTORSt o s -

dUimerests, | i cure of the naiional inerest 13 constunt defend e Wertorial et -l
RIS i ) Pl R

) el e eh
SIS enhance the economic and sovial well-buing of e feople

o titah) e ading relations with other cotgirese and explog e it Povver' ddpone
lvh'--.-ﬁ. ‘ AT
I Hhon of the oyl Haral assets. While the nmivnal mteiest woyld b forey ver,

I_ i time ang circyimstznees. 1 follows that the policy has 1o e Nexi

FFF‘F’

- PO conagn

3 Cconie will
AR g Kooy o

[ ired Ay gy
T e d ool No_ < gyt
[EE ey =

——

et 18 the hasic objective of foreign policy. From thig nerspecrive

VW TN

AJANT

Line it
indias
and wha
Histonric
\_f

wir, Wo

Ly iy

"‘l L,l W

W in bn

OLinoiohit

1SS [‘
Pods
N

LN ]
Hiceat o
T TRl




ARARAY

A

AR AR

i

RRRRPARnnT

e et S
ke ¢ et R AR A T 1

) NPy &7 i =5 RSRARAREET] I i)
SR g I et g el an Bidnenal om froniend g e SR DAL
!-“\'.r: ~ !”Ii.ij__l'll :}‘\I!IL}' des S INSIrment tor -)1(»1\..\\_ Li_'_ iAol ineres Wil SUCCess 11 hes i

ditd wihat chalio NEES HUIS 120ing 6 the 218t conliey

Historical Background

When India became free the world scenaric was quite changed. 1t was the time ot cois

wars World polities was divided in twvo blocs: 1he first one was fed M USA under the capitaiis:

weology and another was 2 USSR under the cosmmunis ideology. Indiu. under Nehru. did pos

wesl 1o become a part of any bloe and adopted a new policy, which is known ag non-altgnings:

r\n. e

Non-alignment hus boen regarded as the n:est imporant Temure o 1: wiats foreign polic.

Nom aliunment aimed a: MmaNTAIning natdonal ine Iependence 1y Torcign sty hv not Joining i

puintary alliance formed oy thie USA and USSR i the alficrmath of ihe Sceesd Warld War

Nomslignment was neither RREEHY nor non-invoivemant nor isolaionisn.

The policy of non-sivsnent won Ay =apporters among the developing countries s i

]')I(r I-;u(! Qm n;‘\l\\nnl 1\

P 3
IhF

o proeeting ihoir sovere Wty o nlen retaining

hetr frcedaesy

of wetion during ibe tensior ridden cold war puriod. Under this polic: India had chosen an

medependent paih Lo forcipsn policy amd beciine 3 naural

Feader of siew iy mdependent A fro-

Asiun countries i the sureh: e dgimosphere of cold war hloe sabties Petween USA and LISSR,
l

Iy qustitying this policy Nebyn ebserved, India is o0 big o country, Lidis is going 1w be and s

bound (v be a country than wamts in w orld alTairs, swhile reimAIning Guite apart from power bl

We i vetler position 10 cusl cur w cightat the yighi moement in fuvour of peace and meanwhile

our relation can become as close as possible in the cconomic or other dom:sin with such countries

with which we can easily de Slep them  India hoe vy opposed cofon

atisny, nmperiahism i

i Whenever any indeaice Buppeneh i saisad Nl voice, B Hisloiwee i Bnvoer of

Bidonosins mationaliny Seb' o g e Prarclc cotonisfian an 1047 g Sow Alvicus

et oceupation ot Namibic and- the mhwnious apariheid policy in South Africa India julty

supported melusion of comizimisi Ching i the U nrrcd Nenbos s Buddbr hud o o ol experiences of

Brtsh colonialism so Dxdis

syxeppeses s evil saturaliv, o this bebaif India suppored to

the ficedor struggdes of i viverin st Nafiva and other third world COUNIries,

Changing Paradivins

Fhe end of cold war aencrated new challenzes amd ereaed masny options for forciun

policy makers of India. In 2 enipolar world, there were so Wy challenges came in the w: ool
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policy IHakers interms of foreign policy. fhe challenges included bl

ancing the reianons with
. lobal powers. butlding

a New partnership with regional org
I Asia. Afnca and Latin America, making NAM mare relevant accord
T - .

l ihance India’s economic and Energy security, to deal with cnvironmental and homan securily
&

I' threats, UN reforms and permanent membership of Security

anization. expanding the iniluence mn

ing 1o new conditions.

Pl wiem

[""'w wiltipolar world,
A - e . . . :
r—-y:'haillenges to Foreign Policy from Third World Countries

India acquired a new face in

Couneil and active

the beginning of neenty first century with hes vibrant
Loooonomy and geonolitics. indja becomics a by trade and siy

ACLIC partner with superpowers, At
I.,....i..c same tme Indias POsition at an economic and strategic nexy
Ve

B0 Asia, Afrien and atin
B Arerica was also gaming sienificance. india has redlized iy

Wi it wishes 1o expund jis clobal
It_m.."hlc:r‘.ce_ then i must continue to dis ersiV g

IS engagement t the hiternatjonal sphore. This
.I realization wiil propedindiaio deepen and wider) s relations with tind world couniries,

[.H AS A consiag of several tegiuns, indias foreign polies
E—.—.-__f;;zgc.nwnr with cach region, Althoualy dridis wxpands her influeice in Somh Ast but v Huor

|' c2lenge remains, thar s, W Maige e uncortaintics wids her finmiediate netehibours, 3

~titon of horder Jdisputes heiween

s tormulated aCeotdine o ke

Indba and s neighbours sueh g ( hina.

Pakistan g
i o ladosh, s NiEjor Llltl“k“‘_k W Indias TCHN poley,

I| Lands a banier 1o ceanomic es. Learning lesson from the past it is very much desirshle o the

I Srot Indiacs [orcien poticy 1o concentraie o wending her mutual ties and finding a sointion ro
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Prome Mizister Rao witnessed hurpeoni; 12 ceonomite and political relabons,

For ungage with African continesl, India adopied Focus Afvica Polics . In Al Indiy
will cominue 1o leverage on the economic dev elopment aid it pronides 1o these countries (o cain
access into key o1l and gas sources. In Latin America s well. India will took into sourcing key
resources from the regions i seeks 1o develop cconnmic 1ies with Brazil,

Three E-Concerns of India’s Foreign Policy

. Three E-concerns mean India's efforts 10 econamic. encray and environmemal securn

These secarities are the demand of the age o become wlobal power. These are. in 21st centur .

those component which will help 10 expanding Indiar« elohal staius and (o achicve these securin

are anotier challenge 10 1is foreiun polic

! £
I Pie w the shift in prioriny from mililar} CONPUILOn G ecoNOMIC Competilion. strogn:
b
r econunii ifes become necessiny of stares. India. with she superpoveers and abx with third world
countiiey. s turned (o privnorily ade-driven rebiionshing Indin has By coonomic ties wih
j - Russias France, China, Jepoor and LU fisdia bas froe pade spreement (F1A)Y with:
f ASEAN and other regianal forans, Indies cconomie strmepy should e make closer frnrnges
with developing coumries and work on common agenda ot internaionasl piatdom:s ithe WTO
ll talks. IMF and the World Bank.
Planning Conmussion™s Inteorated Inergy Policy document asserts et India would need
1o sustait an economic growtls raie of 8-10%6 over the nevt 25 vears. in order o cradivate povery
and meet 18 human development needs. This would require angmentation 01 primary energy
. supplies by nearly 4 times, and an increase in power yenceraiion from cwrrent level of 1. 60.000
megawatis o about 8GR0 meeawatiz by 20530-31 Beenamic miowih 8 bised ononeray: so
T; energy seentiy s another Gavios which clearly imfleenes Badies foreion podic . India shionbd be

rethinkmg and close 1o deepen its engagement with oif and zas vich conntries for cieryy seeurin
point of view, Recant 123 irexiy with America and other civilim nuclear eneres treatios with
several countries Hike France and Russia will be 5ullii findin's conergy requiremont in tuiure. B3
India should decpen By relationship with West Astan and Gudf comiries o her eneray seeurity
and also dneraiy her own traditional serrces of enerey ke solar eneren

Another area of critical importance m foreign policy in 21°st century s environmental

sccurity. The environmental degradation is questioned to human existence. India is aware abou
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the environmenal issucs. Glohal warming and climate change requires all societics o work

-

',." = wgether. While (he Major respons sibility for the accumulation of green house gasses in the
o,
-

atmosphere lies with the developed countrics. 1is adverse affects are felt most severely by

developing countries like India, Op the dssue of climate change and global environmenta

degradation, India adopicd the principie of —common bui differentiated responsibiiities|]

[- enshoned in the UN Framework ¢ omeention on Climate Change. Differentiated responsibilitics
-

' on climate chance include the mternationa) community‘s shared responsibility 1o de-
Sr— o,
l' " carbonization  with ensuring the rieht to development of the developing countries. In

b= -
r—-—‘ShJx-'shzmkan\fenon‘s VIew, —1his issue cannot be viewed in 1solation and must be seen 1 the

s context of the developmental noeds of SOping countries||

I, cDisarmament, CTBT NPT and India's Foreign Policy

o India‘s foreion polics. in i carhy yearso was shaped by Prime Minisror Jawuharlsl
SNehrrs idealistic world view, fe erpozed any kind of nuclear programme i India. Glohgj

dhdnnalmnt was s dream. P, odte it wer i 1962 and Chinse s ol fo b

Fiwe 0
l The stage for Indirs soclear MWORDGHY P,

e e

DUCIENT W b 1584, 1

ararime. Prime Minister T alBahadurshastr; give i

T Treen signal for a pesechid nuclear eapiosion in 1964 yetom his speech in Parlimnent he i

I -.nd.nunnul that Indiz wonld never Mk the bomb, India conducted s st nuclear st b Mo

t =274, 0t was Indias auempt (o obigis minimam sceunty guaranice from the nucloar PO

lders. Following Polhran-1. India coinr

<l 1o defend its ¢onl of nuclear dixusinanien: in

998. Pokbran-2, India tested s oun nuclear capabilityand justified this on the basis of threnis

'}
Lu_‘ rational securits, Afier (he secomd siiclesr st India show her comminent o noeclem

et
I disarmament which was subsequenty fecluded o Indiacs Principle obiective in Ber el
L
I Idin s o ol e fom e Wi never siened the NP tonicd i

E CHPOBS DWIce (in My J974 and May 1998). bt makes g distinetion betsecn vertical o

szamtal prolitferiong SENphy pen B oreoards deelr as o domentic but s e siee

= hfu atowr, India Las opposed the NI'J and ¢ I'BT ot their diserimi matory structures whiols (o

0w the nuclear Bianes over the Juve-n

aols. and (b focns on dia rming de-predin wy iy
h“‘” . 2 - . -
Chets at the cos o redUCING neclenr weapons cianai : i ‘

v weapons capabilities and stoekpiles of e nucteas
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siockpile sowardship, "india's v fisal 1o sten the Conyprehionstve Fosi Ban Taouty (07137
i part. s ceaction 1o (fusion) wsearch by the puckear woapons states. 1o o, s subscquent

decision @ conduet underground nucicar tosts was parthy refated 1o i conclusion that the CFRT

had chanced from a non-discriminatory instrumemt desiened io promaote both non-proliferation

and disarinament inte a ool for non-proliferation aione ™ hidiz believes that ihe obectve of
CIBT was not merely to end test explosions but 1o end the quabitauve development and
refinement of nuclear weapons whether throngh explosive or eilicr mems, Yet. CERT feaves the
door open for building leaner and meaner warheads - 1o compensale for quaniitinve cuts in P-3
arsenal.

Accerding 1o Tndia Non- Peoliferation Treary (NP atiemipts to mamiain 1 DOs-seCond
world v power stucture untn perpetuing privijessme e P23 and continies 100 focus on

strengthenine aver more intrusive meastres against the son -3 withow AN HHOMPL O o in

the Po8weaenals or even 1 move ioward eventnal disoes A Indie is not g parey Lo the NPT

Pt s e

20t "has always been consistent with the kes orovisions of the Trews on hey apphy (o
nuclear weapon states. Artiele Jorthe NP1 obliges 2 nocionr wemon e pon o iransfer nuclear
WEApeNs o any oer country or 1o assist any other couiny i acqgidoe them, India's record i ihis
regard 1s impeecable and a matter of public knowledee, This is hi contrast to the mar record of

some of the nuclear weapon states who have been active colliborron in. or <ilem SPCCTAOTS 1.

conunuing clandestine and illegal profiferation. including eNpot o nuclear weapon components

v

and technology. Article VI commits the parties 10 the Freaty 1o pursue neeotiations to bring
about eventual giobal nuclear dissrmameni. India is 5ot oniv commined 10 COMMEencing
negetiadens fora Nuclear Weapons Conventon, i s s the only sockar woiron siate ready o
Juse”

Conclucion

Foreran policy is changeable: it changes with e and circmmstinees. With the ond of

cold wars world polnies became totally change snd ey chailenges crereed 1 iront of nason-
states m twnns of then foreign refations. Idies policy plmer prosph cha mex i foreran policy

v

according 1o changed world scenarie, Witdi hior Fomg-1cms amd shor e mmtiosied fnterest, Iadies
forergn policy becomes closer 10 vealistic approach. Bul it is hard 1o sav tha the ddealistic

components of India's foreign policy are just irrelevant in the new form, colonialisng and
”
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fmperialisi are exisiin the world. pseudo war, drug wafficking. nuclear armaments and other
T

-

r‘}hrcms to buman sccurity are incredibly grown. To climinate these problems, the idealistic
e

h-omponents of Indta’s foreign policy are relevant.

“—— Since the end of cold war, India has been deepening its relations with super powers. US

[ Tecome focal point of fndia's foreign policy. Although it is necessity of age that. o make closer

A

—evlanon with super powers but India‘s tend to US is questioned w its independent foreign policy.
or instance, while India has historical relation with Tran. it has voted against fran in IAEA. Due
I' i this the Inde-fran gas pipeline project has been failed. Such kind of diplomatic failure will be

I stands the barrierin the way of India's energy SECUTITY Process.
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3. Challenges of GST in India

Dr. B. N. Mutkule
H.O.D., Department of Commerce, ATSPM’s Art, Commerce and Science College, Ashti
Tal-Ashti, Dist-Beed.

Abstract
_Goods and Service Tax (GST) is an all-inclusive tax charge on manufactures, sale and

consumption of goods and services. The basic fundamental aim of GST is to make uniform the
scattered indirect tax system in India and avoid the cascading effect in taxation. The impact
going to make by GST will be a transformation in the entire tax system in India. GST is termed
as biggest tax reform In Indian Tax Structure. The Taxation power has been well defined in
Indian Constitution. The Constitution (122nd Amendment) Bill that seeks to usher in a Goods
and Services Tax (GST) regime in the country will finally be taken up for discussion in
Parliament. Finance Minister Arun Jaitley has been affirming that India will implement GST
from 1st April 2016. This paper reveals an outline of GST concept, explains main features and
what are problems created for effective implementation. The paper is more focused on
advantages of GST and challenges faced by India in execution.

Keywords: goods and services tax, feature, tax
Introduction

The word tax is derived from the Latin word “taxare” meaning “to estimate”. “A tax is
not a voluntary payment or donation, but an enforced contribution, exacted pursuant to
legislative authority" and is any contribution imposed by govemnment whether under the name of
toll, tribute, impost, duty, custom, excise, subsidy, aid, supply, or other name.”

The first known system of taxation was in Ancient Egypt around 3000 BC - 2800 BC in
the first dynasty of the Old Kingdom. Records from that time show that the pharaoh would
conduct a biennial tour of the kingdom, collecting tax revenues from the people. Other records
arc granary receipts on limestone flakes and papyrus. Early taxation is also described in the
Bible. In Genesis, it states "But when the crop comes in, gives a fifth of it to Pharach. The other

four-fifths you may keep as seed for the fields and as food for yourselves and your households
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and your children." Joseph was telling the people of Egypt how to divide their crop, providing a
portion to the Pharach. A sharel of the crop was the tax.

In India, the tradition of taxation has been in force from ancient times, It finds its
references in many ancient books like 'Manu Smriti' and 'Arthasastra’. The Islamic rulers
imposed jizya. It was later on abolished by Akbar. Reasons for this are cited to be financial
stringency and personal inclination on the part of the emperor, and a petition by the ulema.

The period of British rule in India witnessed some remarkable change in the whole
taxation system of India. Although, it was highly in favor of the British government and its
exchequer but it incorporated modem and scientific method of taxation tools and systems. In
1922, the country witnessed a paradigm shift in the overall Indian taxation system. Setting up of
administrative system and taxation system was first done by the Britishers. Broadly, thereeare
two types of Taxes viz.

Direct and Indirect Taxes

Taxes in India are levied by the Central Government and the State Governments. Some
minor taxes are also levied by the local authorities such as Municipality or Local Council. The
authority to levy tax is derived from the Constitution of India which allocates the power to levy
various taxes between Centre and State.

Taxes in India are levied by the Central Government and the State Governments. Some
minor taxes are also levied by the local authorities such as Municipality or Local Council. The
authority to levy tax is derived from the Constitution of India which allocates the power to levy
various taxes between Centre and State. Some of the important Central taxes, eg. CENVAT,
Customs Duty, Service Tax etc.

Some of the important State taxes are, eg, State Sales Tax, CST, Works Contract Act,
VAT, Entry tax, other local levies etc. Originally, the taxes on the sale of goods were levied in
terms of the respective Sales Tax/Trade Tax enactments and the 'entry of goods’ was subject to
tax under the respective State Entry Tax enactments and this scenario prevailed till the reform
process set in whereupon these levies were replaced by VAT. The levy of tax on provisioning of
services was infroduced for the first time in 1994 and has been subjected to persistent vigorous
legal challenges. Thus it is evident that the transition to VAT did not remedy the issue of non-
creditable duties and the consequent cascading effect requiring further reform in the area and

consequently GST arose. Despite of existence of multiple taxes like Excise, Customs, Education
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ga Cess, Surcharge, VAT, Service Tax etc. GDP of India is much lower than GDP of countries like
USA, China and Japan. India has miles to go to achieve this level.
its The reference of GST was first made in the Indian Budget in 2006-07 by the then Finance
\CI8 Minister Mr. P. Chidambaram as a single centralized Indirect tax. The Bill was introduced on
cial December 19, 2014 and passed on May 6, 2015 in the Lok Sabha and Passed in Rajya Sabha on
3rd August 2016. The Government wants to implement GST Bill From Ist April 2017. Clause
wwie 366(12A) of the Constitution Bill defines GST as “goods and services tax” means any tax on
its supply of goods, or services or both except taxes on the supply of the alcoholic liquor for human
- In consumption. So GST is a comprehensive tax levy on manufacture, sale and consumption of
5’ of goods and services at a national level.
are Need of the Study

This study will help us to examine the problems and challenges of GST after its

implementation, it will show the gap between present indirect taxes and GST, & also the study

IS will show benefits and challenges which GST may face after implementation in India.
The Objectives of the Study
levy To study the advantages and challenges of GST in India
Research Methodology
some The study focuses on extensive study of Secondary data collected from various books,
The National & international Journals, government reports, publications from various websites which
levy 'focused on various aspects of Goods and Service tax. The accessible secondary data is used only
/AT, for study.
Need for GST Model in India
Act, Following are the supporting reasons to adopt GST:
ed in >  Present system allows for multiplicity of taxes, the introduction of GST is likely to
>t to rationalize it. i
form »  Many areas of Services which are untaxed. After the introduction of GST they will also
ng of get covered.
orous »  GST will help to avoid distortions caused by present complex tax structure and will
non- help in development of a common national market.
a and »  Existing taxes i.e. Excise, VAT, CST, Entry Tax have the cascading effects of taxes.
cation Therefore, we end up in paying tax on tax. GST will replace existing taxes.
12 ENGLISH PART — 1/ Peer Reviewed Referred and UGC Listed Jownal No. : 40776 13
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>  GST will lead to credit availability on interstate purchases and reduction in compliance
requirements.

» Introducing GST will do more than simply redistribute the tax burden from one sector
or Group in the economy to another.

»  Achieves, uniformity of taxes across the territory, regardless of place of manufacture or

distribution.

Provides, greater certainty and transparency of taxes.

Ensure tax compliance across the country

GST will avoid double taxation to some extent.

YV ¥V VWV V¥

The implementation of GST would ensure that India provides a tax regime that is
almost similar to the rest of world. It will also improve the International cost
competitiveness of native Goods and Services.
»  GST will provide unbiased tax structure that is neutral to business processes and
geographical locations.
»  If the Goods and Service Tax is implemented in the true spirit, it will have many
positives for the stakeholders and will lead to a better tax environment.
Impact of GST on Indian Economy
The Goods and Service Tax (GST) bill is expected to have wide ranging ramifications for
the complicated taxation system in the country. It is likely to improve the country’s tax to GDP
ratio and also inhibit inflation. However, the reform is likely to benefit the manufacturing sector
but may make things difficult for the services sector. Though there are expectations that the GDP
growth is likely to go up by 1 to 2 %, the results can only be analysed after the GST
implementation. The response is mixed from countries around the world. While the New Zealand
economy had a higher GDP growth, it was lower in case of Canada, Australia and Thailand after
the GST was implemented. The one per cent tax that has been proposed as a sop to appease the
States for compensating their loss of revenue from the inter-state CST is likely to play a spoil
sport. It is probable that it may affect the GDP adversely. The Congress is already opposing the 1
per cent tax. The GS Tax rate is expected to be around 17-18% and can be assumed as a tax
neutral rate. This tax rate is not likely to give any incremental tax revenue to the government.
The rate will prove beneficial for the manufacturing sector where the tax rate is around 24% at

present. The major manufacturing sectors that will benefit the most are FMCG, Auto and
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ance Cement. This is because they are currently reeling under 24 to 38 per cent tax. The sector which
is going to be adversely affected is the services sector. Already there has been a hike from 12 to

sctor 14% from the 1st of June this year. Another 4 per cent increase will break their backs. The
uniformity in the taxation rate is fine but it should not result in disparity for the goods and

reor services sectors. Nobody has thought of the implications it will have in the services sector if the
government moots a higher GS Tax rate like 20% or 24%. The higher GST rate will definitely

boost the tax to GDP ratio, while giving financial muscle to the government for increasing the

capital expenditure. This is likely to spur growth in the economy. There is definitely a silver

lining to the whole exercise. The unorganized sector which enjoys the cost advantage equal to

at is {he taxation rate can be brought under the GST bill. This will bring a lot of unorganized players
cost in the fields like electrical, paints, hardware etc. under the tax net. It is easier said than done. It
will take a lot of meticulous planning in the implementation of the GST reform for capturing the

i and unorganized sector under its ambit. For one it will widen the tax reach and secondly it will
benefit the organized players who lose out revenue to the unorganized sector at present. There

nany are still a lot of unchartered territories which need to be looked into through parliamentary
discussions in the sessions. This will bring sanctity to the taxation system without hurting any of

the sectors adversely. To The Individuals and Companies - With the collection of both the central

s for and state taxes proposed to be made at the point of sale , both components will be charged on the
GDP manufacturing costs and the individual will benefit from lowered prices in the process which will
jectior subsequently lead to increase in consumption thereby profiting companies
GDP Advantages of GST
GST Tn this paper we were focused on at GST's benefits less developed states get a lift as the
aland current 2% inter-state toll means production is kept within a state. Under the GST national
| after marlket, this can be dispersed, creating opportunities for others. Investment boost as for many
se the capital goods, input tax credit is not available. Overall tax credit under GST will mean a 08-10%
spoil drop in the cost of capital goods. Expected: A 6-7% rise in capital goods investment, 2-3%
the 1 overall. Instead of maintaining big records by manufactures and others, returns and reporting
a tax under various different issues, all assesses will find comfortable under GST as the compliance
jment: cost of some important or daily uses goods may be fall. These reduced documentation and clear
% at transformation will also help to build a transparent and corruption-free tax administration in
0 and India. Presently, a tax is levied on when a finished product moves out from a factory, which is
1% ENGLISH PART — 1/ Peer Reviewed Referred and UGC Listed Journal No. : 40776 15
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paid by the manufacturer, and it is again levied at the retail outlet when sold. According to
experts, after implementing the GST, India will gain approx $15-20 billion a year. This is
because; it will help to promote more exports, create more employment opportunities and boost
growth of country. It will divide the burden of tax between manufacturing and services. It will
lead to development of common national market. Leakages can be controlled with the GST as
tax structure.
Challenges for GST
There are few aspects with disagree with the growth story and might be seen as hurdle.

The aviation industry was witnessing the much awaited growth with increasing domestic traffic
since from establishment; the GST implementation might slower the rate at which the industry is
expecting growth as flying will become expensive. Service tax on various fares currently ranges
between 6% - 9% (depending on traveling class). With GST, the rate will surpass 15%, if not
18%, eifectively doubles of the tax rate. India, on one hand, has the lowest insurance percentage
in the world and on the other GST will further make the insurance products popular. Life, health
& motor insurances will begin to cost more from July 2017 as taxes will go up by up to 300-320
basis points. If the rate of GST will be over 15 % the all the services will be costlier. It is really
required that all the states implement the GST together and that too at the same cates, It will help
to stay service charge constant. Different tax analysts say that real estate market will be 12 %
down by GST and may affect demanded of new houses because of increased cost up to approx
10%. As per the Constitutional Amendment Bill placed in the Lok Sabha, it was proposed that all
state government would be allowed to an additional 1% non vatable tax on interstate supply of
goods for the initial two years, in order to compensate the states for loss of revenue while
moving to GST. This was supported by a few states, while a few others criticised the same. The
success of GST mainly depends upon major factor the Revenue Neutral Rate, is the rate at which
there will be no revenue loss to the govenment after implementation of GST. These are some of
the major challenges for the central and state government with the industry, ahead of the actual
implementation of GST.
Other Issues

»  Central government need to coordinate with all states for “input credit” due to transfer

of credit in SGST.

»  State tax requires officials training and development before Implementation of GST.
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3to »  Effective credit mechanism between central and state government is essential for GST.
s is »  Effective implementation also requires for peoples who are directly and indirectly part
Dot of GST.

will Conclusion

I as The GST System is basically structured to simplify current Indirect Tax system in India.

A well designed GST is an attractive method to get rid of deformation of the existing process of

multiple taxation also government has promised that GST will reduce the compliance burden at

tdle. present there will be no distinction between imported and Indian goods & they would be taxed at
affic the same rate. Many Indirect Taxes like Sales Tax, VAT etc., will be finished because there will
ry is be one tax system i.e. GST, that will reduce compliance present burden. GST will face many
nges challenges after its implementation and will result to give many benefits. In overall through this
f not study we conclude that GST plays a dynamic role in the growth and development of our country.
itage All challenges in way of GST implementation as discussed above in paper.
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petween conservation and consumer demand.
palancing environmental responsibilities with
gconomic considerations is not an easy task, but
it’s one that many corporations are struggling
with well into the 21st century. Making social
responsibility a part of the corporate
environment is not always a matter of black-and-
white, but is filled with fields of gray. While
many people believe the decisions regarding
business ethics and social responsibility should
not be that difficult, the implications and results
of various decisions may have a huge impact
on local consumers, communities, and even
global ramifications. Making positive choices
and decisions may also create a positive impact
on business in the fields of productivity and
employee rights.
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RECENT TREND IN INDIAN
TAXATION SYSTEM

Dr. B. N. Mutkule
H.0.D., Department of Commerce,
Adv. B.D. Hambarde College Ashti

Abstract: India has a well-developed tax
structure with clearly demarcated authority
between Central and State Governments and
local bodies.Central Government levies taxes on
income (except tax on agricultural income, which
the State Governments can levy), customs
duties, central excise and service tax.Value
Added Tax (VAT), stamp duty, state excise, land
revenue and profession tax are levied by the
State Governments.Local bodies are empowered
to levy tax on properties, octroi and for utilities
like water supply, drainage etc.Indian taxation
system has undergone tremendous reforms
during the last decade. The tax rates have been
rationalized and tax laws have been simplified
resulting in better compliance, ease of tax
payment and better enforcement. The process
of rationalization of tax administration is
ongoing in India.

Introduction

In Indian current scenario mixed
economy paly a vast role for its growth. About
recant trend, the overall direction in which a
nation economy are going to move through the
all aspects (FDI, Infrastructure, inflations,
banking, joint venture, capital etc.)

Recently introduction of GST (Goods and
service tax} by the central government, is it play
a important role for economy growth or GDP
{Gross Domestic product). GST is defined in
article 366 (12)

A} to mean “any tax on supply of goods
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and service or both except taxes on supply of
the alcoholic liquor, human consumption”

During the winter session of Indian
parliament began with parties to help in
passage of GST hill for India in challenging
global times. Goods and Service tax is a key for
our GDP, this should be send a strong signat to
the investors { Internal & External } that India’s
economy can overcome serious global issues
and challenges. Indian economy was affected
by demand slowdown, uncertain geopolitical
situations.

GST will harmonies indirect taxes by
doing away with multiplicity of taxes. It will also
help to reduce cost of production, which will be
then passed on consumers, thus lower inflations.
Timely implementation of GST would raise the
GDP by 1.5 to 2 percent. Country’s economic
growth forecast, Indian economy is expected to
register a growth of 7.5percent to 8 Percentin
2016-17 and 9 percent in 2018-19 and it will be
depend upon the all economy factors.GST would
help country to make ‘One India rather than
divide India’.

First we have need to clear the impact
of economic tsunami. GST is levied on supply of
goods and services at each stages on supply
chain from supplier up to the retail stage
{wholesaler-retailer/ Agent/Middle men) of the
distribution. Even though GST is imposed at each
level of supply chain, the GST does not become
a part of cost of production because Input tax
incurred at previous stage is always deducted
by the businesses at the next level in supply
chain.

GST is a extensive based consumption
tax covering all sectors of the Indian economy.
GST basic fundamental is itself- policing feature
which allow the businesses to claim their input
tax credit by way of automatic deduction in their
accounting system.

Objective:-Of an overview

To understand the benefit of GST for

consumers and businesses,

Understanding GST concept and fundamenta]
GSTis to be levied and charged at the proposed
rate,but in current scenario proposed lower rate
are 17 percent to 18 percent by Chief economic
advisor Mr. Arvind Subramanian for concessional
goods and higher rate up to 40 percent for luxury
goodson thetaxable value of supply on businesses
is registered under GST. A Businesses can apply
to be registered firstly. From the press release
dated 4 December 2015, Revenue Neutral Rate
{RNR) as per proposed
Silent feature of proposed GST Model

1.Consistent with the federal structure
of the country- CGST and SGST.

2.CGST and SGST would be applicable to
all transactions of Goods and Services except
the exempted Goods and Services.

3.CGST and SGST are to be paid to the
account of center as well as state government
separately.

4,CGST and SGST are to be treated
separately, normally taxes paid against the CGST
shalt allow to be taken as Input Tax Credit for
CGSTand same principle will be applicable for
SGST.

5.The administration of the CGST would
be center and SGST with sate.

6.Assessment, enforcement, scrutiny
and audit would be undertaken by the authority
witch is collecting the Tax.

GST rate structure is tabulated below:

Rate of GST Vs. Other Taxes
The Diffarent Vats of taxes on goods & services is tabulated below

S$rNe | Particular Goods Service

1 Excise Duty 12.50% f 6% /2%

2 VAT 12.50% f 13.50%/ 14%

3 CST {against Form ) 29 - -
4 Local Body Tax 0.10%to 8% -

5 Service Tax - 14%

Luxury goods

s.no | Particular | Concessional Goods | Sandard Goods

1 G5TRate | 12% 17 %teldn 40%

Rate of GST vs. other Taxes

Taxes that will be subsumed in GST:- GST
would be levied on all the transactions of goods
and services made for the consideration. In

: Interdisciplinary Multilingual Refereed Journal Gt {E RTINS

1




Nn2g x
Oposeq
»'errate
Dn0mic
!sSiongj
'”UXUn;
iineSSes
N apply
release
3l Rate

ructure

ow;

elow

|

WETYICE

il

iy goods

i

T:-GST
goods
on. In

: Wd replace the following indirect

(/L

Peer-Reviewed

MAHM

UL/03051/2012
[SSN: 2319 9318

aw ﬂ'bfdv®

nternational Publication

A t 2019
et 0129
Special Issue

part
xes: ;
o central level:-
A 1. Central excise Duty { Including

ditional duties of excise )
2. Service tax
3. CVD ( Levied onimport in lieu of excise

ad

duty) . ) _
4. SACD (Levied on imports in lieu of

VAT)

5. Central sale tax {CST )

6. Excise Duty levied on Medicinal and
Toiletries preparations

7. Such charge and cessess
At State level:

1. VAT / sales Tax

2. Entertainment Tax (Unless it is levied
by the local bodies)

3. Luxury Tax

4. Entry tax not in lieu of Octroi

5. Cesses and surcharges
Why GST instead of the other higher tax

In the month on October 2015 the
government has placed in public domain four
reports on key business processes (Registration,
Payment, refund and return) in GST regime. From
these four reports one can fairly gauge the board
structure and process in GST regime. This is
biggest tax reform since independence. Only few
paint as below.
1.Sensitize the business eco system: It is
anaccepts fact that GST is not merely a tax
change but a business change as it will impact
all functions of an organization.
2.Lower business cost: in current scenario
businesses pay multiple taxes and high levels
of tax on tax. But with GST recovering input tax
on raw material and incurred expenses and
reducing the cost.
?-Increase the Global competitiveness: GST
ncurred on inputs can be recovered along the
supplies chain all level.
4-Equity: With GST, Taxes are leveled fairly
among all the businesses involved where they

are in the manufacturing, wholesaling, retailing
or service sectors.
S.Transparency: consumer will get the benefit
under GST unlike the present sale tax.
Important step show Government is actively
working on GST:

1) 122nd constitutional Amendment for
GST is already passed by LokSabha and pending
in RajyaSabha.

2) Contract to manage IT infrastructure
already awarded to Infosys.

3) GST law is already drafted and
available in public Domain.
Benefit of GST: - in prospectus ....
Benefit to consumer: All supply chain
businesses like suppliers, manufactures,
wholesalers and retailers are able to recover
GST incurred on input. This will be reduces the
cost of doing business, thus enabling fairer
prices for consumers. Certain basic good and
service are not subject to GST for socioeconomic
objectives. Include basic food, residential
accommodation, education, health service,
public transport, domestic consumption etc.
Benefit to Industry, trade and agriculture: GST
will give more relief to the industry through a
more comprehensive and wider coverage of
input tax set-off and service tax set-off,
subsuming of several central and state tax in
the GST.
Benefit to the Exporters: complete set-off of
input goods and services and phasing out of CST
would reduce the cost of locally manufactured
goods and services and this will increase the
competitiveness of Indian goods and services
in the International marketing and give to boost
to Indian exports.
Central government of india

Parliament of india

Taxes on income other than agricultural
income (List I(Union List), Entry 82} 2

Duties of customs including export
duties (List I{Union List), Entry 83)

Duties of excise on tobacco and other

.E‘Em: Interdisciplinary Multilingual Refereed Journal [ L tin 8 VA9
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goods manufactured or produced in India except
{i) alcoholic liquor for human consumption, and
(ii} opium, Indian hemp and other narcotic drugs
and narcotics, but including medicinal and toilet
preparations containing alcohol or any
substance included in (ii). (List I{Union List),
Entry 84)

Corporation Tax (List I{Union List), Entry
85)

Taxes on capital value of assets,
exclusive of agricultural land, of individuals and
companies, taxes on capital of companies (List
I{Union List), Entry 86)

Estate duty in respect of property other
than agricultural land (List /(Union List), Entry
Duties in respect of succession to property other
than agricultural land {List I{Union List), Entry
838)

Terminal taxes on goods or passengers,
carried by railway, sea or air; taxes on railway
fares and freight (List I{Union List}, Entry 89)

Taxes other than stamp duties on
transactions in stock exchanges and futures
markets 10

Taxes on the sale or purchase of
newspapers and on advertisements published
therein Taxes on sale or purchase of goods other
than newspapers, where such sale or purchase
takes place in the course of inter-State trade or
commerce 12

Taxes on the consignment of goods in
the course of inter-State trade or commerce.

Ali residuary types of taxes not listed in
any of the three lists of Seventh Schedule of
Indian Constitution
State governments

Land revenue, including the assessment
and collection of revenue, the maintenance of
land records, survey for revenue purposes and
records of rights, and alienation of revenues (List
it, Entry 45}

Taxes on agriculturalincome (List Il, Entry
46) 3

Duties in respect of succession to

agricultural land (List Il, Entry 47) 4

Estate Duty in respect of agricultural
land (List Il, Entry 48) 5

Taxes on lands and buildings (List Il, Entry
49) 6
Taxes on mineral rights (List I, Entry 50)

Duties of excise for following goods
manufactured or produced within the State (i}
alcoholic liguors for human consumption, and
(i) opium, Indian hemp and other narcotic drugs
and narcotics (List 1, Entry 51)

Taxes on entry of goods into a local area
for consumption, use or sale therein (see Value
added tax(List ll, Entry 52) 9

Taxes on the consumption or sale of
electricity {List I, Entry 53)

Taxes on the sale or purchase of goods
other than newspapers (List II, Entry 54)

Taxes on advertisements other than
advertisements published in newspapers and
advertisements broadcast by radio or television
(List 1§, Entry 55}

Taxes on goods and passengers carried
by roads or on inland waterways {List I, Entry
56) 13

Taxes on vehicles suitable for use on
roads (List I, Entry 57} 1

Taxes on animals and boats (List Il, Entry
58) 15

Tolls (List 11, Entry 59) 1

Taxes on profession, trades, callings and
employments (List Il, Entry 60} 1

Capitation taxes (List Il, Entry 61)

Taxes on luxuries, including taxes on
entertainments, amusements, betting and
gambling (List Il, Entry 62}

Conclusions:

This paper only lightly overview about
the GST and related point bases on secondary
data. GST is reform of Indian taxation. We can
say that after the implementations of GST, tax
burden on consumer and businesses will be
reduce and number of extra taxes will be cover
under this model. GST help to improve the
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arency in taxation and make a healthy
tra"_Sgnmem to the investors and government E
enTilcreS implementations. GDP growth are
d:pends upon number of aspects in nation but WOMENS EDUCATION AND

caxation part are main because this work as
revenue model for the country and necessary
for every nation. For growth of Nation and
avoidanCEthe double tax burden need to update
the tax system, GST play a strong role. Before
implementation the GST government have need
to study all aspects related to country economy
growth with the point of view of businesses and
customers.
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Abstract

“Everyone has the right all human being
are born free and equal in dignity and right.”

Everyone has the right to education.
Education shall be free, at least in the
elementary and fundamental stage. Elementary
education shall be compulsory .technical and
professional education shall be made generally
available and higher education shall be equally
accessible to all on the basic of merit.

Education is an essential part of a living
being .whetherits boy or a girl .education help
an individual to be smarter, to learn new things
and to know about fact of world .education play
one of the most important role in women
empowerment . it also help to put a stop to
discrimination based on gender. Education is first
step to give women the power to choose the
way of life she wants to lead.
Keywords: - women’s empowerment, education,
inequality .
Introduction

Education shall be directed to the fuil
development of the human personality and to
the strengthening of respect for human rights
and fundamental freedoms. Education is a
fundamental human right for all. The right to
education also enable the enjoyment of the
other human right. Human right education (HRE},
formal education and informal education are
ways to protect and reinforce human right.

Women education is essential for the
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Role of ICT in Higher Education
Dr. B. N. Mutkule
HoD
Department of Commence
Adv. B.D. Hambarde College Ashti
E-Mail :- baba.mutkule@gmail.com
Mob :- 9421340955

Abstract :
Education is a very socially oriented activity and quality education has traditionally been

associated with strong teachers having high degrees of personal contact with learners. ICT has
pecome an integral part of today’s teaching learning process. Effective use of technology can
motivate students, make our classes more dynamic and interesting and renew teacher enthusiasm as
they learn new skills and techniques. The role of ICT in higher education is becoming more and more
important and this importance will continue to grow and develop in 21st century. The use of ICT in
education not only improves classroom teaching learning process, but also provides the facility of e-
Jearning. The adoption and use of ICTs in education have a positive impact teaching, learning and
research. The use of ICT will not only enhance learning enviromment but also prepare next
generation for future lives and carcers .This paper highlight the various impacts of ICT on higher
education and explores various potential future developments.

Keywords:-Information and Communication Technology, ICT injtiatives, Higher Education

Introduction:

According to Dr. Babasaheb Ambedkar (Bombay ,Legislative council Debate,27 july,1927),
* The university is a machinery whereby education facilities are provided to ali those who are
intellectually capable of using those facilities to be the best advantages but who cannot avail
themselves of those facilities for want of funds or for other handicaps in life”. The people in
university education shape the behavior; minds and the social and human values of the student
community .Effective use of technology can motivate students, make our classes more dynamic and
interesting and renew teacher enthustasm as they learn new skills and techniques. Technology is also
helping the students to understand any abstract concepts clearly.JCT has become an integral part of
today’s teaching learning process. The integration of ICTs in teaching in general and teacher
education in particular is the need of the day. The use of ICTs can make substantial changes both for
teaching and training mainly in two ways; firstly, the rich representation of information changes
leamer’s perception and understanding of the context. Secondly; the vast distribution and easy
process access to information can change relationships between teachers and taught.ICT can also
provide powerful support for educational inmovation. In the last few decades, we have seen an
increasing number of youngsters gaining access to higher education .This phenomenon reflects a
trend at a global level ,which is largely due to the democratisation and development of societies, the
improvement of living conditions and structures ,the demand for a more highly qualified
performance both in professions and citizenships we have, therefore witnessed a change both in
terms of quality as well as quality in the studeut population .reflected in the gradual loss of the elitist
and formal character of higher education through the admission of individuals from all social classes
( Soares and Almeida,2002). “The emancipatory and transformative potentials of the ICT in higher
edneatinn in India has helped increase the counfry’s requirement of higher education through part-
time and distance learning schemes. It can be used as a tool to overcome the issues of cost, less

Website — www.researchiournev.net Email - rescarchjournev20 l4email.com

67




‘RESEARCH JOURNEY’ International Multidisciplinary E Research Journal ISSN :
= Impact Factor - {SJIF) - 6.261, (CIF) - 3.452(2015), (GIF)-0.676 (2013) 2348-7143

"}mﬂ Higher Education in India |

]

i

f‘n::‘ 2 Special Issue 193 (A) : Role of NAAC in the Educational Development of Septemher‘z{
§

number of teachers and poor quality of education as well as overcome time and distanc?]-

barriers.”(MC Gorry, 2002)

Teview of related literature :

Ozdmemir and Abrevaya (2007) asserted that ICT is reducing the cost per students ang
expanding the enrolments and makes the provisions for employers and supports enduring learners -
Lalitbhushan S Waghmare, et-al (2014) studied “Role of Information and communication technology

in Higher education: learners perspective in rural medical schools”.They concluded that there isa

need to foresee the role of technology in education and take appropriate measures to equip the

stakeholders for adequate and optimum application of the same. UttamkrPegu studied “Informatioq
and communication technology in higher education in India: challenges and opportunities” (2014),
The study revealed that ICT enabled education will ultimately lead to the democratization of

education and it has the potential for transforming higher education in India. Mahisa. Anju studied

“The role of ICT in higher education in India” (2014) .The study revealed that ICT play vital role ag
a strong agent for change among many educational practices.

Major ICT inijtiatives in Higher Education:

Various initiatives in the recent past portrayed the significant role that ICT plays in the realm

of higher education development. Several projects have reduced the costs, and it also has tncreased
transparency. India has taken up major initiatives in terms of content delivery and furthering
education through Information and Communication technology. For example Gyan Darshan was

launched in 2000 in broadcast educational programs for school kids. university students and adults.”
Similarly Gyan Vani was another such important step with broadscast programs contributed by

institution such as IGNOU and IITs Under the UGC country wise classroom intiative, education

programs are broadcast on Gyan Darshan and Doordarshan national channel every day. E-Gyankosh

which aims at preserving digital learning resouices is a knowledge repository Jaunched by IGNOU 1

2005.Almost 95% of IGNOU’s printed material has been digitized by uploaded on the repository.

The national programme for technology enhanced learning (NPTEL) launched in 2001 is another

joint initiative of 1ITS and 1ISC which education through technology. Sristi, the society for research:

and initiatives for sustainable technologies and institutions is facilitating the use of ICT for
strengthening the capacity of grass roots inventors, innovations and entrepreneurs engaged it
conserving bio diversity and developing eco-friendly solutions to local problems.

Benefits of ICT in Higher Education:

Use of ICT in education presents a unique opportunity to solve multitude of challenge?
quickly as well as at low rate. Here is an overview of advantages of an ICT:-
1.1 Motivating Factor:-

The internet can act as a motivating tool for many students. Young people are very captivalﬂd

|

|
)
1

with technology. Educators must capitalize on this interest excitement and enthusiasm about the

Internet for the purpose enhancing learning. For already enthusiastic learners, the internet provides:

them with additional learning activities not readily available in the classroom.
1.2 Fast communication:-

The internet promotes fast communication across geographical barriers. Students can join
collaborative projects that involve students from different states, countries or continents.
1.3 co-operative learning:-

Tho internet facilitates co-operative learning, encourages dialogue and creates a mort
engaging classroom. For example, a LISTER V for our class will allow students to get avolved
class discussions throngh e-mails in a way not possible within four walls of classroom.

A
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Apart from communication, research is what takes many people to the internet. There are many

resources on the internet than the school library can provide.
1.5 Acquiring varied writing skills:-
If students are required to publish their work on the internet, they have to develop hypertext

skills. These skills help students gain experience in non sequential writings.

Recommendations :

The quality of programs as measured by fitness for purpose should continue to grow, if the
stakeholders perceive the various educational programs as meeting thetr needs and expectations.
ICTs serve to provide the means for activities to realize the potential in human resources.
Furthermore, adequate funds must be provided to initiate, develop, promote, review and implement
ICT policies in the educational sector to bring about an improvement on ICT utilization, through
computer apprentices courses taught in vigerian tertiary institutions. In this period of economic
recession, the price of ICT equipment and materials will continue to the astronomical. It becomes
highly imperative for all stakeholders of education to entice industrial establishments, politicians, big
businessman and entreprencurs, non-governmental organizations and the community at large to assist
the institutions in the provision of ICT equipment and materials and well finished computer

laboratories.

Conclusion:
ICT play vital role as a strong agent for change among many educational practices Le

conducting online exam, pay online fees, accessing online books and journals. Thus ICT in Higher
education improves teaching leaming process, provides the facility of online learning to thousands to
thousands of learners who cannot avail the benefits of higher education due to several checks, such a
time, cost, geographical location etc. Once again ICT serve to provide the means for much of this

activity to realize the potential it holds.
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Abstracr

Goods and Service Tax is a comprehensive tax levy on manufacture, sale and consumption of
goods and services. GST is termed as biggest tax reform In Indian Tax Structure. It will not be an
additional tax, it will include central excise duty, service tax additional duties of customers at the central
level, VAT, central sales tax, entertainment tax, octroi, state surcharge, luxury tax, lottery tax and other
surcharge on supply of goods and services. The purpose of GST is to replace all these taxes with single
comprehensive tax, bringing it all under single umbrella. The purpose is to eliminate tax on tax. This
paper will throw light on GST its features and also impact of GST on various sectors. In today’s economy
GST is an very important emerging factor. It has made a tremendous change in our taxation system. This
paper deals with overall aspects of GST with its process, changes that occurred and the way it works. The
data was collected from secondary analysis based on data available in news paper, magazine, online and

offline.

INTRODUCTION
Introduction of the Value Added Tax (VAT) at the Central and the State level has been considered to be a
major step — an important step forward —in the globe of indirect tax reforms in India. If the VAT is a
major improvement over the pre-existing Central excise duty at the national level and the sales tax system
at the State level, then the Goods and Services Tax (GST) will indeed be an additional important
perfection — the next logical step — towards a widespread indirect tax reforms in the country. Initially, it
was conceptualized that there would be a national level goods and services tax, however, with the release
of First Discussion Paper by the Empowered Committee of the State Finance Ministers on 10.11.2009, it
has been made clear that there would be a “Dual GST” in India, taxation power — both by the Centre and
the State to levy the taxes on the Goods and Services. Almost 150 countries have introduced GST in some
form. While countries such as Singapore and New Zealand tax virtually everything at a single rate,
Indonesia has five positive rates, a zero rate and over 30 categories of exemptions, In China, GST applies
only to goods and the provision of repairs, replacement and processing services.
Objective of the Study :
1. To study about the impact of GST on Various sectors in Indian economy.
Features of GST

«*  GST will subsume central indirect taxes like excise duty, services tax etc and also state levies

like VAT, Octroi, entry tax, luxury tax etc.

% It will have two components, central GST levied by Centre and State GST levied by the States.

% Only Centre may levy and collect GST on supplies in case of inter-state trade and collection of
tax will be divided between centre and state.
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A two-rate structure will be adopted. It means lower rate for necessary items and goods of basic
importance and a standard rate for goods in general. There will also be a special rate for precious
metals and a list of exempted items.

L)
e

Over-lapping of tax, tax on tax will be eliminated with GST.

L7
L

Both Goods and Services are taxed in same manner in chain of supply till they are reached to
consumer. They are not distinguished under GST.
Benefits of GST

+ Uniform tax rates across the INDIA
< Ensuring the compliance is improved by lowering the tax rate
It is expected that commodity prices will decrease in the long term as the benefits of lower
taxation are passed
“ on to consumers,

% By lowering the tax rate, the competitive nature of Indian products in the intemational market is

likely todevelop.

Impact of GST
I. Food Industry
The application of GST to food items will have a significant impact on those who are living under
subsistence level. But at the same time, a complete exemption for food items would drastically shrink the
tax base. Food includes grains and cereals, meat, fish and poultry, milk and dairy preducts, fruits and
vegetables, candy and confectionary, snacks, prepared meals for home consumption, restaurant meals and
beverages. Even if the food is within the scope of GST, such sales would largely remain exempt due to
simall business registration threshold. Given the exemption of food from CENVAT and 4% VAT on food
item, the GST under a single rate would lead to a doubling of tax burden on food.
IL. Housing and Censtruction Industry
In India, construction and Housing sector need to be included in the GST tax base because construction
sector is a significant contributor to the national economy.
Fast Moving Consumer Goods
G8T is advantageous for a few organizations, not for different organizations in the FMCG Industry, yet it
will surely have long term beneficial outcomes on this sector. The lower tax on many products including
logistics services has made it possible Manufacturers to handle their business transactions more freely and
cost effectively.
This has also enabled ordinary people to buy more and save money on their Purchases.
Automobhiles
The automobile industry was paying a tax rate in a range between 30-45% and it is expected that after the
GST the rate is around 18% which will be very high positive and profitable for the automotive industry
both the manufacturers / distributors and the end users. The standard and the social status of consumers is
strengthened. Now There 1s a big boom in Aulomobile industry as a result of the introduction of Goods
and Service tax.
Pharmaceuticals
The largest producer of generic drugs and India is the third largest producer of medicines. Implementation
of GST will have a constructive impact on the healthcare industry, especially drug products. This will
help industries by eliminating taxes In the pharmaceutical industry, eight different types of taxes are
applied. Fusion of all taxes on a tax will make it easier to do business. GST will also develop
transportation and supply chain in pharmaceutical products.

-
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Textiles Industry

It is said that the tax rate in GST will be higher in the textile industry than that present tax rate. Cotton
and wool fibers that are currently being exempt from tax would be in GST but the textile industry can be
Benefited in GST since manufacturing costs can be reduced due to Subsidization of several taxes such as
Octroi, Entry Taxes, Luxury Taxes, etc. There will also be some disadvantages, but GST will help in
supporting the induostry in the long term and is seen to be supporting in the present scenario.

Small Enterprises

There will be three categories of Small Enterprises in the GST regime. Those below threshold need not
register for the GST. Those between the threshold and composition turnovers will have the option to pay a
turnover based tax or opt to join the GST regime. Those above threshold limit will need to be within
framework of GST Possible downward changes in the threshold in some States consequent to the
introduction of GST may result in obligation being created for some dealers. In this case considerable
assistance is desired. In respect of Central GST, the position is slightly more complex. Small scale units
manufacturing specified goods are allowed exemptions of excise up to Rs.1.5 Crores. These units may be
required to register for payment of GST, may see this as an additional cost.

Conclusion:

»  Though the GST impact has made a various change in taxation system, it may find difficult for
Indian economy to cope up with the change but has definitely a good future for the economy in
the later years. GST is said to increase the standard of living of people reducing the cost of living
that indirectly improves the financial system of nation thereby improving the Indian economy.
Thus GST has a greater affect in developing country like India.

= All sectors of economy whether the industry, business including Govt. departments and service
sector shall have to bear impact of GST. All sections of economy viz., big, medium, small scale
units, intermediaries, importers, exporters, traders, professionals and consumers shall be directly
affected by GST... One of the biggest taxation reforms in India — the Goods and Service Tax
(GST) - is all set to integrate State economies and boost overall growth. GST will create a single,
unified Indian market to make the economy stronger.
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